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THE PERFUMERS’ CONVENTION. 
Preparations are actively progressing for the nineteenth 
annual convention of the Manufacturing Perfumers’ Asso- 
held at the 
23 and 24. 


Matters of importance to the industry will be offered for 


ciation of the United States, which will be 


consideration and Congress will be in full swing at Wash- 


ington revising the tariff, a subject which will call for 


the best attention of the members. Aside from the busi- 


ness value of the sessions to the members the entertain- 


ment committee is busily engaged in preparing a pro- 


gramme which will serve to make the attendance of mem- 
bers thoroughly well worth while socially. 

The April convention offers a new opportunity for the 
manufacturing perfumers to grapple with conditions which 


are inimical to its usefulness to the trade and to its 


further an organization. It cannot be denied 


success aS 


that the organization has made practically no growth in 


recent years. This is not due to any lack of effort upon 


the part of the Old Guard, members of which have labored 
earnestly and faithfully to advance the interests of the 


association. Despite all that they could do the spirit o 


retrogression has seemed to hover overhead, for, following 


a well-known axiom, where there is no progress there 


must be retrogression, as trade, men, the world all move 


onward toward new goals if they are in the element of 
prosperity. There can be no such thing as standing still 
In the last few years we have urged the association to 
take action which would give to it a forward impetus, and 
once more we renew the suggestion. It has been demon- 
strated that the association as at present constituted has 
to be 


reached its limitations. Expansion, therefore, seems 


the feasible remedy. In other words new blood is needed 
to take up the work where the valiant and faithful Old 
Guard has left off. The field is wide open in the direction 


of the manufacturers of toilet preparations. Many of 


them now use larger quantities of raw perfumery materials 


in their business than some of the old-line perfumers 
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It is 


should not be admitted to active participation in the coun- 


anomalous, therefore, that those manufacturers 


cils of the association. 


It must be remembered, however, that in the changed 


conditions of trade the toilet men, as a body, are not 


knocking at the door. This is because in the procrastina- 
tion of the last few years the trade has become more essen- 


tial ‘to the association than the reverse, a fact which even 
the more thoughtful men of the Old Guard have not been 
‘J he 


perfectly obvious, the remedy is 


disposed to act upon malady of backwardness is 


easy and not at all di 


agreeable to the palate Why not apply it? 
One of the features on April 23 will be the report by Mr 
Walter J 


ical 


Hathaway, of the special committee on botan 


exhibit, which will be illustrated with stereopticor 


views. In the work of this committee, the chairman, Mr 


FF. E 


stantial as 


Watermeyer, went to Europe and collected a sub 


sortment of articles which are used in the in 
dustry and which have contributed to the expansion of the 


York 


a place which many of the out 


practical exhibit at the museum of the New Botan- 


ical Garden, Bronx Park, 
probably will wish to visit 
On April 23 Mr. Thomas 
W orld 


and interesting talk on publicity in the perfumery industry, 


of town members 
Balmer, advertising director 


of the Woman's Chicago, will deliver a_ timely 


which will be of great value 
of the entertainment will be a 
Globe 


Elsie 


Among the major features 


theater party on April 22 at the Theater where 


Montgomery and Stone and Miss Janis will be seen 


in “The Lady of the Slipper,” one of the cleverest pro 


ductions now in metropolitan vogue. Afterward there 


Astor Hotel 


On April 24 the annual banquet 


will be supper at the 
held at Del 
Hon. Charles 


Congress 


will be 


monico’ 
N. Fowlet 
New Jersey, 


Among the speakers will be the 


formerly Representative in from 


and an expert upon currency reform. An 


will be the Rev. W. W 


gifted after-dinner orator 


other speaker Giles, who is a 


There will be music and the 


Delmonico menu will be in thorough keeping with the 


traditions of the establishment 


PERFUMERY ADVERTISING. 


Advertising in the perfume industry is not a bit differ 


ent from advertising in other lines of trade There is 


nothing exceptional: which marks perfumery as being 


different from other commodities which are advertised 


freely 


good points of their 


and continually. Other industries set forth the 


wares in regular advertisements and 


do not depend upon the text pages of the newspapers and 
magazines to attract trade. Dependence upon publicity in 
text columns has come to be a very slim reed upon which 
to hang the hopes of the few who still cling to the old 


style way of doing things, for the publishers no longer 


feel inclined to give away their space for “free write ups.” 


The perfumers of this country have a message to deliver 


to the public. It should be delivered in straightforward 


fashion, hitting out from the shoulder in convincing style 
and giving facts which will impress the readers with the 


truth of what is said. The way to deliver this message— 


there should be many of them—is to plunge right into the 


advertising columns. Intelligent effort, a study of the 


situation and plain, forceful argument will do the rest. 
The retail trade in perfumery ought to be doubled in a 

year, with consequent benefit to the dealers in raw mate- 

rials and to the manufacturers, as well as to the retailers. 


These messages, put forth aggressively and clearly, would 


create a demand by getting to the ultimate consumers. 


The latter often do not know what they want and must 


demand upon some clerk, often illy informed, when they 


get into a store with only a vague idea of what they want. 


Messages to the public would supply the needed informa- 


tion to those wanting perfumery and would arouse the 


desire for it in the minds of thousands of others and start 
them on similar quests 
While on this subject there is a-great deal of collateral 


food for thought in the article on page 9 of this 


entitled: “Wanted: a ‘Tiffany’ in the Perfume 


What Mr 


creating a success in the retail distribution of perfumery 


issu¢ 
Business.” Nye says about the possibilities for 


accentuates what we have said about the importance of 
using the only legitimate ways and means of reaching the 
consumers if the branches of the busi- 


ultimate primary 


ness are to grow with the vigor which ought to be theirs 


by every right 


THE TARIFF IN CONGRESS. 
Following the inauguration of President Wilson and the 
calling of a special session of the new Congress for April 
7, the chief interest in the business world is concerning 
the revision of the tariff. Mr. Wilson, in his inaugural ad- 
dress, has again held out the hope that care will be taken 
to disturb trade and commerce as little as possible, and it 
is expected he will have more to say regarding the formula- 
tion of legislation than did his immediate predecessor. 
President Taft contented himself with making recommen- 
dations in his messages and there the executive rested 
until a measure was presented to him for his action, where- 
upon he was forced to veto good items to disapprove bad 
ones. Mr. Wilson, as Governor of New Jersey, maintained 
that the executive, while not usurping the legislative func- 
tions, had the moral right to steer legislation so that when 
presented for approval or disapproval the legislative act 
would be in comprehensive harmony. 


Wilson 


than his predecessors seems to be a certainty. 


That President will be closer to the lawmakers 


If portents 
mean anything he will not have to veto a tariff bill because 
the good he sees in it is marred by some bad features, as 


once was done by a President. This does not mean that 


Mr. Wilson will move from the White House to the Capi- 


tol, but that he will hold the throttle in a firm grip and try 
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to prevent wrecks rather than hold post mortems on them. 

Whether the revision measure will go into Congress in 
the form of an omnibus bill, or as separate schedules, had 
not been determined at last accounts, There are advan- 
tages and disadvantages with either method. All that can 
be done is to await developments, with the expectation 
that the new President will keep his promise not to dis- 


turb the returning prosperity of the country. 


THE INDEX FOR THE YEAR. 

In this issue our readers will find an index of the 
seventh volume of THe AMERICAN PERFUMER AND ESSEN- 
TIAL Ott Review, ending with the February number. 
Aside from the value of the Index in referring to articles 
printed in the last year a perusal of the titles will disclose 
the fact that the contents of this journal in that period in- 
cluded a wide and comprehensive variety of technical sub- 
jects which are of prime importance to our readers, aside 
from the news of the various industries in which they are 
interested. It must be evident that we have been always alert 
editorially, as we shall continue to be, in looking out for 
the interests of perfumers, soap manufacturers, makers of 
flavors and those engaged in kindred pursuits. The 
volume contained 306 pages of text and there was not one 
that could have been omitted in justice to our readers. 

In the advertising pages, which were more numerous 
than in the preceeding year, our readers found, as they do 
from month to month, the most convenient and informa- 
tive market place in existence. New goods, fresh ideas 
and where to buy everything they want can be learned 
within the moment. There is no other similar market 
place for them, for all lines are represented and the 
leaders in them are to be found in our pages in every 
issue. The advertisements, as real news, are quite as im- 
portant, sometimes more so, than even the well filled and 


varied text departments. 


INVESTIGATE NEW GOODS. 

In the communication headed “Keeping Abreast of 
Trade,” which is printed in this issue, some thoughts are 
suggested in addition to those set down by our thoughtful 
correspondent. In all the branches of industry, especially 
these of ours, new ideas, new methods, new products, are 
constantly appearing. This is particularly true of what 
may be called raw materials, both natural and synthetic, 
which are the result of the constantly increasing research 
of original investigators. 

There is a tendency in some quarters never to investi- 
gate these new ideas until “the other fellow” has done so, 
thereby giving him an advantage if the new method or the 
new material proves to be profitable in its use. Of course 
some trouble often is involved in conducting these inves- 
tigations, but wise business men no longer turn the deaf 
ear to trouble if something new and apparently feasible is 


presented. It is part of the fight for success to encounter 
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trouble and it can be done cheerfully if there is a reward 
in sight. 

There are many germs for thought in the general appli- 
cation of our correspondent’s plea to keep abreast of the 
trade. Practically every reader of this journal is in a 
position at times where investigation of something new in 
the way of goods, either raw material or manufactured, 
might serve to be of important financial benefit to him. 
Nothing can more aid a manufacturer in being in a posi- 
tion to meet the changing public taste than by being in 
close touch with new primary conditions, for often the 
latter will suggest the means to promote and satisfy the 


former. Read the letter on page 8. 


GOVERNMENT ADVICE ON LABELS. 

The honest manufacturer may, with the best intentions, 
find that his labels fail to conform to the requirements of 
the national food and drugs act. Such failures due to 
errors in construing the law or the regulations may prove 
very expensive and even disastrous, leading to convictions 
and fines. Doctor Alsberg, the new chief of the Bureau of 
Chemistry, realizes this fact, and with a view to aiding the 
manufacturer who honestly seeks to have his labels con- 
form to the law, has announced that, for the first time, the 
Department of Agriculture will give advice regarding 
labels. In an address before the Tristate Wholesale Gro- 
cers’ Association at Wilmington, Del., on March 13, he ex- 
pressed himself on this head as follows: 


“The department further recognizes that there are a 


few cases in which it is not easy to decide what is proper 


labeling. In such cases the manufacturer should get ad- 


vice from experts before publishing his labels. In order 
to assist in correct labeling the Department of Agriculture 
is ready to offer its services in this advisory capacity, and 
invites correspondence in such cases. In order to consider 
these questions at all, it is necessary to know the composi- 
tion and sometimes the method of preparation of the 
product which is to bear the label in question. However, 
the department, through the board of food and drug in- 
spection, wili act in this capacity merely to assist the man- 
ufacturer and benefit the public. Its voluntary opinion can 
have no higher standing before the courts, which alone 
have the power to finally determine questions of labeling, 
than would the opinion of any other expert. The opinion 
of the board in such cases must simply be regarded as the 
personal opinion of its members. Accepting the board’s 
suggestion will give no man an immunity bath. We are 
aware that the offer of this expert advice will involve the 
department in great labor and many difficulties. But if 
by this method we can avoid unnecessary litigation, our 
increased burdens will be worth while, for such a result 
will save great sums both to the government and to the 
manufacturers. These bills the consumer ultimately pays.” 

We heartily commend this step as placing the department 


in a new and helpful attitude toward manufacturers. It 
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is entirely in consonance with the attitude taken by Doctor 
Alsberg in his first public address, which gave reason to 
hope for a new and enlightened era in national food and 


drug matters. 


FLAVORING EXTRACT ACTIVITIES. 


The annual convention of the Flavoring Extract Manu 


United States will be held 


facturers’ Association of the 
at Cincinnati, Ohio, May 27, 28 and 29. An interesting 
programme will be prepared for the occasion. Meanwhile 
the officers and members of the association have been 
active in loking out for legislation in Congress and in 
the several States. They have been successful in ob- 
taining ‘concessions from the Post Office Department in 
the granting of amended regulations governing the Parcel 
Post law whereby the limit for shipment of fluids has been 
raised from twelve to sixteen ounces. In this they had 
the support of other organizations, but much was due 
to the 
men 


persistency and energy of the flavoring extract 


In the “Flavoring Extract Section” of this issue will 
be found a full account of what the association is doing, 
including a comment upon its strong and successful fight 
to place its imprint on the provisions of the new Federal 


Net Weight Law. 


CANADA’S NEW STANDARDS. 


In our January issue we published the newly adopted 
Canadian standards for flavoring extracts, and in connec- 


tion with these extract manufacturers should note that the 


standard for vanilla extract is just one half of what obtains 


in this country. The Canadian standard requires that the 


vanilla to 100 cc. of extract 


extractive matter of 5 grams of 
shall be present. It may be that this is what has passed 
for good commercial practice in the Dominion, but in this 
country the better class of manufacturers have approxi 
mated double this strength 

ase of lemon the matter is somewhat amusing. Here 
lemon extract must contain all the terpenes originally pres- 
ent in the oil; while in Canada they must be absent. In 
other words, on this side of the line an extract without the 


terpenes must be labeled “terpeneless,” while in the 


ninion terpeneless variety the only kind termed “ex- 
lemon,” and the kind that is sold here under that 
t be labeled “terpeneless lemon extract.” 


] 


We think that from a logical point of view the Canadians 


have a little of the best of the argument 


BULLETINS ON CHEMICAL INDUSTRIES. 


Two bulletins, giving the results of investigations of 
chemical industries made by Consul Thomas H. Norton, 
of Chemnitz, Germany, detailed as commercial agent of 
the Department of Commerce and Labor, have been issued 
recently by the Bureau of Foreign and Domestic Com- 
merce. The first (Special Agents’ Series No. 52) is en- 
titled, “Utilization of Atmospheric Nitrogen,” and deals 
with the efforts that are being made to release the manu- 
facturing and agricultural interests of the world from 
dependence upon natural sources of nitrates, particularly 
The most decided progress 
is being made by Scandinavia, 
France, Switzerland and Austria, and the bulletin fur- 


the saltpeter deposits of Chile. 


chemists in Germany, 


nishes as accurate and comprehensive data as possible of 


the results thus far obtained by European chemists in 


their efforts to increase the supply of nitrogen. 

The second bulletin (Special Agents’ Series No. 65) is 
entitled, “Chemical Industries of Belgium, Netherlands, 
Norway and Sweden,” and deals with the supply of raw 
materials used in the chemical industries of these coun- 
tries, the methods of manufacture, the cost of production, 
and the foreign and domestic trade in chemicals and raw 
materials. There are also included observations on the 
state of the chemical goods trade with the United States 
and the prospects of improving this trade. 

Copies of these bulletins may be obtained upon appli- 
cation to the Bureau of Foreign and Domestic Commerce 
at Washington 


NEW FEDERAL NET WEIGHT LAW. 

The chance which we suggested the Gould Net Weight 
Bill stood to pass in Congress and become a law was 
taken by its friends and in the closing days of the session 
its advocates were able to force it through and it became 


a law by President Taft’s approval just before his term 
of office expired. In the final turmoil it was made the 
subject of amendments and conference reports in both 


branches of the federal legislature. As it was signed 


by the President the text of this amendment to the Pure 
Food and Drugs Act is as: follows: 


Be it enacted, etc., that Section 8 of an act en- 
titled “An act for preventing the manufacture, sale 
or transportation of adulterated or misbranded or 
poisonous or deleterious foods, drugs, medicines 
and liquors, and for regulating traffic therein, and 
for other purposes,” approved June 30, 1906, be, 
and the same is hereby, amended by striking out 
the words, “Ihird. If in package form, and the 
contents are stated in terms of weight or measure, 
they are not plainly and correctly stated on the 
outside of the package,’ and inserting in lieu 
thereof the following 

“Third. If in package form, the quantity of 
the contents be not plainly and conspicuously 
marked on the outside of the package in terms of 
weight, measure, or numerical count: Provided, 
however, that reasonable variations shall be per- 
mitted, and tolerances and also exemptions as to 
small packages shall be established by rules and 
regulations made in accordance with the provi- 
sions of Section 3 of this act.” 

Section Z. That this act shall take effect and be 
in force from and after its passage: Provided, 
however, that no penalty of fine, imprisonment or 
confiscation shall be enforced for any violation of 
its provisions as to domestic products prepared or 
foreign products imported prior to eighteen 
months after its passage 


The next step has to do with the formulation of the 
Under section 3 of the Pure 


Food and Drugs law the Secretaries of 


regulations provided for. 
\griculture, the 
Treasury, and Commerce are authorized to make regula- 
tions providing for the enforcement of the act, and such 
regulations have been prescribed from time to time. Un- 
der the new amendment to the law these Secretaries are 
authorized to make regulations under which variations and 
also exemptions as to small packages shall be permitted 
in interstate commerce. The law authorizes a period of 
eighteen before any enforcement of 
penalties thereunder, in order to give the various trades 
which the proposed 


months to elapse 


opportunities to submit facts upon 
regulations shall be framed. 
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NEW YORK NET WEIGHT LAW. 

With the view of bringing out suggestions and criticisms 
from manufacturers in reference to the administration of 
the Brooks law, which goes into effect on June 1, F. Reich- 
mann, Superintendent of Weights and Measures of the 
State of New York, has, in collaboration with officials 
of Buffalo, Rochester and New York city, issued a pre- 
liminary set of tentative regulations. Provisions of the 
Brooks law relating to package goods, bottle goods, etc., 
do not go into effect until February 1, 1914, and apply 
only to merchandise put up or packed subsequent to that 
date. Provisions of interest to our readers are as follows: 


Commodities in glass bottles must show the contents 
in one of the following ways: 

1. The capacity in terms of gallons, quarts, pints, or 
half-pints, or in terms of fluid ounces, may be blown in 
the side or neck of the’ bottle. Such letters shall be at 
least three eighths of an inch in height ‘for bottles hav- 
ing a capacity of six ounces or over, and one-fourth of 
an inch for bottles having acapacity of over two fluid 
ounces, but less than six fluid ounces, and must be ex- 
posed—that is, must not be covered by a label or other 
covering. 

2. The quantity of the contents of the bottle when 
filled may be stated in terms of weight or in terms of fluid 
measure, the weight being indicated in terms of avoirdu- 
pois pounds and ounces and the fluid measure being in- 
dicated in terms of gallons, quarts, pints, half-pints or 
gills or fluid ounces. The marking to be on a tag at- 
tached to the bottle or upon a label. The letters shall be 
in bold-face type at least one-ninth of an inch in height 
for bottles or jars having a capacity of gill, half pint, one 
pint or multiples of a pint, and letters at least three- 
sixteenths of an inch in height for bottles of other ca- 
pacities on a part of the tag or label free from other print- 
ing or ornamentation, leaving a clear space around the 
marking which indicates the contents. 

3. If the bottles are capped the marking may be on the 
cap in terms of the weight of the contents or in terms of 
the fluid capacity of the contents; the lettering and desig- 
nation being the same as those indicated in 2 above. 

4. If the marking is etched or ground in the surface of 
the bettle the letters and figures shall be at least one- 
quarter of an inch in height; the manner of expressing the 
contents being the same as those indicated in ‘1 and 2 
above. The variation allowed will be 2 per cent. 

Drugs and chemicals sold in wholesale shall be marked 
with the net weight or measure or the gross weight and 
tare. Allowable variations in weight or measure are such 
as prescribed by the Drug Trade Section of the New 
York Board of Trade and Transportation. 

Soap may be sold by numerical count, and the count 
shall be full count. When sold by weight, the weight shall 
be the actual weight at the time of delivery. 


AMERICAN CHEMICAL SOCIETY. 


The forty-seventh annual meeting of the American 
Chemical Society will be held in Milwaukee, Wis., March 
25 to 28, inclusive. A meeting of the Council will be held 
at 8 p. m. on Monday evening, March 24, at the Hotel 
Pfister. The meetings will be held at Marquette Uni- 
versity, Grand avenue and Eleventh street, where every 
facility is offered for the meetings of the divisions in the 
center of Milwaukee’s business section. 

Among the numerous papers to be read are the follow- 
ing: Jos. P. Remington, The United States Pharmacopoeia, 
Atherton Seidell, The 
Analysis of Thymol Capsules; Atherton Seidell, The 
Riegler Method for the Determination of Thymol; Frank 
QO. Taylor, The Interpretation of U. S. P. Assay Processes; 
Aspects of Pharmacopoeial 


Progress of the Ninth Revision; 


Edward Kremers, Some 
Revision. 
The general programme provides for a series of en- 


tertainments, in most of which the ladies will participate. 
These include excursions to the Jos. Schlitz brewery, the 
Pabst company’s brewery and other points of interest. 
The subscription dinner will be held on March 27 in the 
fern room of the Hotel Pfister. On March 26 Professor 
Julius Stenglitz, of Chicago University, will deliver an 
illustrated public lecture on “Combustion” at the Mil- 
waukee Medical College. 


THE FIVE LITTLE COPPERS. 

(By the Printer’s Devil of the Perfumery and Essential 
Oil Record, after seeing a certain advertisement to the 
effect that during 1912 at least five well-known widely dis- 
tributed “Brands” of bergamot were sold as pure, and 
delivered adulterated.) 


Five little coppers, set in a row, 
Labelled, “Ol. Bergamot”’—that’s ail they know. 


Terpinyl Acetate in No. 1. 
Saponification too slowly done. 


Glyceryl Acetate in No. 2. 
Washing with alcohol shows it too true. 


Rotation 26: Poor No. 3! 
Orange Oil present—what else could it be? 


Two little coppers, left side by side. 
Which is the better? Who can decide? 


Chemists say 4; perfumers say 5, 
Everyone doubting what test to contrive. 


Up comes the dealer, a very “naive man,” 
Saying, “Judge by your nose, if no analyst can.” 
PERFUMES IN FOOD. 


“Are Perfumes a Necessity?” some 
We all believe per- 


Anent the question, 
interesting facts are being revealed. 
fumes are a necessity to the great bulk of refined persons, 
but that everybody depends upon agreeable odors, or their 
suggestion, in the matter of eating food is not altogether 
so well known. A writer in the Confectioners’ Journal 
says: “The close relationship between perfumes and 
flavors is not generally fully understood. In eating mint 
candy, for instance, the enjoyment is largely realized 
through the perfume absorbed through the nose. Most 
candies give off a certain amount of perfume which aids 
in the appeal to the appetite.” 

Amplifying the idea the Century Magazine prints an 
interesting article by Henry T. Fink, from which this ex- 
tract is taken: 

“My experiments (performed some years ago in Ger- 
many) showed me that not only is it impossible, with the 
nose clasped (or closed by a cold), to tell the difference 
between various kinds of meats, or cheeses, or cakes, or 
vegetables, but also that even in the case ‘of sweet and 
sour substances which do gratify the taste, the sense of 
smell is much more important than the taste. 

“Why is it, for example, that we are willing to pay 
from five to fifteen times as much for candy as for plain 
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sugar? Because the sugar appeals only to the taste, 
whereas the candy is usually perfumed with the aroma of 
sarsaparilla, wintergreen, vanilla, chocolate and a hundred 
other flavoring ingredients the fragrance of which we 
enjoy by exhaling through the nose while eating: it. 

“The emphasis lies on the word EXHALING. It is con- 
sidered a breach of etiquette to smell of things at the 
table in the ordinary way, because it implies a doubt as 
to the freshness of the food. But there is a second way 
of smelling of which most persons are unconscious, al- 
though they practice it daily. 

“Anatomy shows that only a small portion of the mucous 
membrane which lines the nostrils is the seat of the end- 
ings of the nerves of smell. In ordinary expiration the 
air does not touch this olfactory region. But when we eat 
in the right way we unconsciously guide the air, impreg- 
nated with the flavors of the food we are munching, into 
that region, and that is the way we enjoy our food. We 
do this unconsciously, I say; but now try and do it con- 
sciously, guiding the expired air very slowly through the 
nose and your enjoyment of a meal will be quintupled. 

“Obviously Kant made the mistake of his life when he 
said that the sense of smell was not worth cultivating 
It not only provides us with additional table pleasures, the 
hygienic and tonic value of which has been sufficiently 
dwelt upon, but it is a fact of unspeakable importance 
that the more we educate the nose, the more discriminating 
we make it, and the more stubbornly therefore we insist 


on having wholesome food only.” 


UNIVERSAL LAW OF TRADE MARKS. 


The secretary of the Association of British Chambers 
of Commerce addressed a letter tu the Secretary of State 
for Foreign Affairs on December 5, 1912, conveying the 
terms of a resolution passed at the Newcastle meeting 
of the association urging the Government to pass upon 
foreign governments the necessity of establishing as a 
universal law that “first public user” shall be the funda- 
mental condition of ownership of a trade-mark. The let- 
ter pointed out that in some foreign countries the present 
trade-mark laws are a hardship for manufacturers, owing 
to the fact that priority of registration in these countries 
confers rights to the exclusive use of a trade-mark. The 
reply of the British foreign office was to the effect that the 
resolution will be borne in mind and the subject shall be 
brought up for discussion at the next International Con- 
ference for the Protection of Industrial Property. 


Patent for a Shaving Jelly. 


German Patent 249,251, July 14, 1911. M. Simon, Jr. 
—In the manufacture of a shaving jelly a glycerol solu- 
tion is worked up to a stiff sludge-like mass with traga- 
canth or like substances which yield jelly-like mixtures 
with water or glycerol solutions. Starch, zinc oxide, cal- 
cium soda and the like may be added as the stiffening 
agent. Neutral agents may also be added to facilitate 
shaving, such as sodium salicylate, borax (?) (Na,B,O,). 


Trade Marks in Australia. 
By act No. 19, 1912, entitled “An act to amend the trade 


marks act, 1905,” the Australian Government made a num- 
ber of changes in the trade mark law. A copy of the 
amending act is on file in the Bureau of Foreign and 
Domestic Commerce at Washington, D. C. 


CORRESPONDENCE 


KEEPING ABREAST OF TRADE. 


To THE TRADE, THROUGH THE AMERICAN PERFUMER AND 
EssENTIAL Ort Review: 

Why not look at new goods when a salesman calls upon 
you? Do you realize that he may have some interesting 
products which you should see, or perhaps he could name 
you a price for a better quality product than you are 
now buying, and so improve your finished preparations? 
This last question is put directly to the buyers who either 
say they have been buying for years from a certain house, 
and do not wish to change, or else they could not change 
as their formulae call for a certain manufacturer’s goods. 
Is it possible that in these days of progression they are 
not continually experimenting, or are they allowing the 
wide-awake houses to run way ahead of them? 

Could it be that they are unable to distinguish between 
products, not daring to make a change? Also there are 
a number of buyers who do not do the compounding, and 
who usually are looking for a price, and even if samples 
are submitted they seldom reach the laboratory for the 
perfumer or chemist to inspect. 

It certainly seems when the buyer does not use the 
goods he is buying, if the house by which he is employed 
would have certain hours each week set aside, and let 
their perfumer or chemist meet the salesman and see 
the new goods, the house would save money and also 
improve the quality of their finished products. 

We all realize that it is impossible for any one dealer 
to have all the business in the trade, but it should be 
borne in mind that there are a great many houses special- 
izing in certain goods, whether German, French or others, 
and perhaps just the salesman you have sent away, with- 
out looking at his goods, had some products of interest 
to you. Anyway, why not treat him the same as you 
yourself would like to be treated? 

PRACTICAL PERFUMER. 

New York, March 8, 1913. 


SIMILARITY OF TRADE MARKS. 


First Assistant Commissioner Billings, in the trade mark 
opposition of Holt & Co. v. Kansas Milling and Export 
Company, has decided that in determining the similarity 
of trade matks three features must be considered: first, 
the appearance of the words; second, the sound of the 
words when spoken, and third, the significance or meaning 
of those words; and, applying the reasoning, holds that 
the word “Nobility’ was properly refused registration 
in view of the prior use by another of the word “Noblesse” 
as applied to the same goods. 


TECHNICAL PROGRESS IN SOAPS, ETC. 


In a trade review of the technical progress in fatty oils, 
soaps, etc., in 1912 in Great Britain, the Oil and Color 
Trades Journal says: “The last year has seen the classifi- 
cation of soaps placed on a sound basis. This is a subject 
of extreme importance, especially in cases where it is 
only possible to recommend one particular class of soap. 
British standard specifications for soap lye and saponifica- 
tion crude glycerines have also been drawn up. Fat 
splitting by ferments has also attracted considerable atten- 
tion, the major results of the researches resulting in a 
more concentrated ferment being evolved.” 
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WANTED: A “TIFFANY” OF THE PERFUME BUSINESS 


By F. W. NYE 


Probably there are few names to which attach more 
millions of dollars worth of good-will than to the seven 
letters of the word “Tiffary.” This name has become so 
synonymous with quality in jewelry and the other products 
with which it is associated that one is often tempted to 
use it as the common noun best descriptive of the same 
quality and prestige applied to other lines of business. 

Now, it is no less desirable and certainly no more diffi- 
cult that there should be a Tiffany in the perfume business 
than that there should be a firm which is the last word in 
the jewelry business. Indeed, the desirability of any one 
of the leading perfumers becoming the Tiffany of his busi- 
ness is far greater than it would be in the average busi- 
ness, for the reason that there are probably few products 
so largely bought for mental and sentimental reasons. 


PRESENT ATTITUDE OF MANUFACTURERS TOWARDS IDEA. 

It is a peculiarity of the perfume business that were you 
to ask any one of the ten leading houses (and I have 
asked several) : 

“How would you like to be the Tiffany of the business ?” 
the reply would be either: 

“We already are,” 
this business.” 


or “Such a thing is impossible in 


Colgate does the biggest perfume business in the United 
States. at the time Hudnut, of the 
American manufacturers of higher priced goods, has the 
call. But then there are the French Coty, 
Houbigant, Piver, Roger & Gallet, and Pinaud, not to men- 
tion such foreign and domestic manufacturers as Dralle, 
Morny, Prichard & Constance, Crown, Rieger, Rigaud, 
Palmer, Hanson-Jenks, Lazell, etc., etc. 

The fact that authorities disagree as to which one of 
the above is THE perfumer proves that there is no Tiffany 
of the business. Right now several of the entrants in the 
race for decisive supremacy are bunched. 


However, present 


houses of 


Five years from 
now one will probably have broken away from the rest, 
leaving a lap or more between himself and the next best. 


DON’T WAIT FOR OPPORTUNITY TO BEAT DOWN THE DOOR. 


If any perfumer may chance to read these words, let 
him ask himself if the above sounds anything like the 
knock of opportunity at HIS door. 

Such a manufacturer as Coty takes the stand that any- 
one who knows perfumes, anyone who is a judge of per- 
fumes, realizes that his are unapproachable, and he needs 
no advertising. That he, his sons and his products are 
known throughout Europe and will soon be known through- 
out America simply because no one else can produce the 
successes he does, and as people become more critical, 
they must needs use his products. 
this attitude Doesn’t the 
American public need assistance in making up its mind on 
most everything? Would it have hysterics over Caruso 
if his salary were not known? 


Does sound convincing? 


PERFUME USERS ESPECIALLY SUSCEPTIBLE TO 


PREJ UDICE, 


FAVORABLE 


\s I have already said, the charm of a scent is so 
largely a favorable prejudice that to properly predispose 
milady in favor of a given perfume by showing her it is 


compounded by the “Tiffany” of the perfume business is 


as good as a convert made, a sale consummated. 


Can perfumers and kindred products be successfully ad- 


vertised is no longer the question of the man informed. 
Today there is much successful advertising of perfumes, 
lotions and cosmetics. But so far there has been nothing 
sufficiently comprehensive or continuous to put the maker 
of a line into A CLASS BY HIMSELF. 

There is probably no manufacturer of perfumes who 
does not advertise in some way or other, whether it be 
by sampling, printed matter or demonstrating. 

In the Perfumers’ Association an agreement to abolish 
the heavy tax of department store demonstration (prac- 
tically amounting to a price concession on the goods) has 
suggested time and again, but the 
adopted only individually. 


been has been 
James C. Crane (Elcaya) has 
replaced nearly all of his demonstrations with magazine 
advertising. 


idea 


PERIODICAL ADVERTISING. 


To most timid compounders, periodical advertising 
seems a dangerous weapon—verily a two-edged sword. It 
may hew for its wielder a more secure niche in the public 
favor, or it may, so he fears, cut away some of that fickle 
and indefinable something that gives a certain scent or 
lotion its vogue. 

But the same fears and misgivings presented themselves 
to every one of the great advertisers of today, who had 
previously built successful businesses without advertising. 
They used this great twentieth century force to send their 
business on to first place in their respective lines. It has 
been proven again and again that the business which has 
been the most successful without advertising will be the 


most successful with it. 


A BLUE LIST. 

In many an old and dignified business, be it perfumes or 
pianos, there is a feeling that to advertise is to com- 
mercialize, and to commercialize is to lose caste. To such 
I offer no argument. I simply repeat a few magic names: 


Tiffany Jewelry. Steinway Pianos. 


Revillon Furs. Pierce-Arrow Cars. 


Huyler’s Candies. 


Each of the above names occupies a place in its par- 
ticular business that no manufacturer of perfumes can at 
present claim with any degree of justice. It is associated 
CLASS in the Each of 
these manufacturers would have to admit that if there is 
any Commercializing, Caste-losing, Dealer-antagonizing 
feature about advertising, he would have been as apt to 
suffer by it as any candidate for supremacy in the perfume 
field. And yet all of the above are consistent and broad- 
gauge Has paid publicity hurt them? No 
need to elaborate. 


with minds of the consumers. 


advertisers. 


ADVERTISING DOESN’T MEAN A NEW DEPARTURE. 

For a large manufacturer, advertising is not a change in 
policy, but the next logical step in the development of the 
house. It is utilizing the next factor to increase the effi- 
ciency of all his present forces—salesmen, dealers, samp- 
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ling, and catalogs or circular work. 

For example, if his selling force costs $100,000 a year 
for salaries and expenses, and produces a million dollars 
worth of business; if advertising increased their efficiency 
only 10 per cent., it would increase his business $100,000. 

Had advertising no other effect than this, an appropria- 
tion of moderate size could be made very prontable in this 
way. Every salesman can be given a realization of the 
BREADTH of the toilet preparations market, that will 
give him a conviction and aggressiveness that make for 
increased efficiency. One of the largest and oldest textile 
manufacturers in the United States found the first year 
of his national that ONE-THIRD of the 
orders his same force of salesmen secured were FROM 
NEW CUSTOMERS. 

He also found he could circularize small towns which 
it would never pay him to travel, and get good-sized orders 
by mail. 


advertising 


CONTINUITY, CONTINUITY, CONTINUITY. 

What tools can an aspiring perfume house use to gain 
the prestige we are talking about? 

As a foundation, we will presuppose that their goods and 
prices are right, that they are progressive people, that they 
bring out new and attractive odors now and then, and 
that their sampling and trade relations are what they 
should be. This is not enough. 

No flash in the pan, however spectacular, will do it. 
About the only worth while new departure in methods that 
the perfume advertiser can adopt is ADEQUATE CON- 
TINUITY. THIS IS ONE OF THE FEW ADVER- 
TISING “STUNTS” THAT NO PERFUME ADVER- 
TISER HAS EVER TRIED 

By ADEQUATE CONTINUITY is meant not only 
space adequate in size, but circulation adequate in number. 
So-called will give caste: 
magazines of large circulation will multiply this dimension 
by the other, equally vitaaA—BREADTH. 

In gaining continuity it will not be necessary to sac- 
rifice 


class papers one dimension 


elasticity. Larger space can be used during the 
height of the perfume season, and smaller space during the 


dull months without allowing the public to forget. 


CONTROLLING WHAT IS SAID ABOUT YOUR LINE, 


Who makes the sales of the UNadvertised house? Either 
the recommendation of a user, a clerk in a drug store, a 
girl in a department store, or sampling. . How does the 
representation secured this way compare with THAT 
THE PERFUMER HIMSELF can make direct through 
public announcement? , 

Any perfumer who went from counter to counter and 
bought his own articles would find a very peculiar and 
distorted representation. 
tried 
to the 


This experiment has just been 
on textiles and was the most convincing argument 
manufacturer that he should do his own talking. 
With advertising, a perfumer does not have to delegate 
this work to others. He forms and controls the impres- 
sion exactly to himself. He direct to the 
consumer his own conception of his products. 
One of 


suit carries 
the favorite objections to advertising offered 
by the refractory perfumer is what might be called the 
unpopularity of a popular odor. As soon as Azurea, for 
example, or Mary Garden, began to be scented on Four- 
teenth street, one began to get whiffs of something new 
and different on Fifth avenue. But beside Fourteenth 
street there are Sixth avenue, Third avenue, not to men- 


tion all tae other streets in New York and elsewhere, 
while there is only one Fifth avenue. 


THE ELEMENT OF STYLE IN SCENTS. 


A perfume appeals to the sense of smell, which is known 
to tire easily. This accounts for the fact that women are 
always asking for new odors. Now instead of asking for 
merely a new odor, a house with an established reputation 
could anticipate this so that a woman in time would ask 
her dealer: “What is —-——-——— bringing out this sea- 
son?” just as she would ask her dressmaker. 

The business done on staple odors, such as violet, carna- 
tion, rose, valley-lilies, etc., is often underestimated. Hud- 
nut’s Violet Sec toilet water is practically as staple as 
serge is in the textile field. It is possible to so influence 
a woman in advance by advertising, that she will think a 
certain perfumer’s interpretation of the violet or the rose 
the most successful one, and will have a decided preference 
for his violet over anyone’s else. In this way a large- 
scale business on staple odors alone could be secured. 


COPY GENIUS. 

By the above I do not mean that mediocre copy persisted 
in will put over the Tiffany of the perfume business. Gen- 
uine copy GENIUS is needed. Copy that will exhale the 
atmosphere of the house is needed. 

There is another very important reason why the per- 
fumer should advertise, that has demonstrated itself again 
and again during the history of the business—TRADE 
INSURANCE, 
fumers has from time to time lost some of his most val- 
ued employees. A few of them have become competitors. 

Trade that said perfumer thought belonged to HIM he 
found was controlled by his ex-salesmen. Whether or not 
his total sales have failed to show an increase satisfactory 
to him, he is not getting today all the business that would 
be his had he, through advertising, established the proper 
contact with his ultimate consumer—the American women. 


One of the best-known American per- 


FROM WHERE INCREASE WILL COME, 


The maker who advertises will find that his business 

will come: 

I—From getting present users of one of his products 
to use them all, not to mention more of the one. 

Il.—From new users—women who now use other makes, 
because his products have never been enthusias- 
tically offered them. 

[1l.—From the women who now use perfume, cold cream 
and toilet waters occasionally, who will in time 
use them REGULARLY, 

IV.—From women who have never used any products of 
a similar nature, and adopt his. 


WHERE THE MONEY CAN COME FROM. 


The cost of the advertising can be taken from the pres- 
ent selling cost. If advertising did not reduce the selling 
cost, it would not be economically sound. It helps to sell 
a greater number of an article without increasing the rela- 
tive selling cost, and is therefore on a sound basis, For 
example, it greatly increases the value of sampling. The 
sampling done on an unadvertised product does not begin 
to produce the number of users that the same sampling 
done on thoroughly advertised products does. This has 
been proven so often by advertisers who try to introduce 
a new line by sampling, and it always makes them greater 
enthusiasts over advertising. The advertising CREATES 
A PREJUDICE IN FAVOR which always makes a 
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noticeable showing in the permanent users secured through 
sampling. Ask the breakfast food advertiser. 


EFFECT ON ENTIRE LINE. 


This money will also come from the ease with which 
ALL his products will move. When he has made his name 
synonymous with a COMPLETE line of the GREATEST 
excellence so that when any one has need for any toilet 
preparation or perfume, she will naturally think of him— 
then and then only will “quantity orders” be sound mer- 
chandising. His position with his dealers becomes 
strengthened immediately so that when he offers them 
quantity orders, there will not be an article in a $100 
or a $500 assortment which has not become easier for the 
dealer to move. The dealer will not have to take in his 
assortment any products for which he will not find a ready 
sale. The perfumer’s reputation will sell the minor ar- 
ticles which, in themselves, will never afford a separate ad. 
vertising campaign of their own. Witness the experience 
of Armour & Company, as described in a recent issue of 
Printers’ Ink. 


COST SHOULD NOT BE CHARGED TO PERFUME ALONE. 


The fact that there is as yet a limited consumption of 
perfume in America practically prohibits an advertising 
appropriation on perfume alone on the scale commensurate 
with the standing of a large house. fea- 
tured in the advertising can be made to carry a line of 
toilet preparations, a cream, powder, soap, toilet water, 
sachet, and this line, when advertised correctly, can carry 
a large enough appropriation to make a perfumer’s ad- 
vertising in keeping with his other methods of doing 
business. 


But the odor 


x co k 


I predict that inside of five years, probably less, one 


manufacturer more progressive than his fellows will stand 
away from the others, set a pace so fast and take a lead 
so decisive that it will be a matter of decades to overtake 
him, if he is ever overtaken. And I further predict that 
his most valuable tool will be PERIODICAL ADVER- 
TISING not by any means confined to CLASS publica- 
tions, but apparently aimed at the classes and published in 
the periodicals that reach both. 


THE SHIFTING PUBLIC. 


The class to which a perfumer’s product appeals is that 
part of the public with developed tastes—a development 
that is conceded to be the result OF THE WORK OF 
THE PUBLICATIONS THAT HE WOULD MAKE 
HIS ANNOUNCEMENTS THROUGH. By establish- 
ing his products 
their minds a desire for them even before they are able 
to afford them. 

There is an immense field among women of this class. 
THE SHIFTING CIRCUMSTANCES of American peo- 
ple make this field of wonderful value. No American pro- 
ducer knows who will be his public ten years from now. 
This is far truer in America than in Europe, and is one 
reason why advertising is more essential HERE than 
abroad. 

Of the five senses, that of SMELL has of them all been 
most neglected in an advertising way. Why? Is not the 
perfumer’s art as old as civilization? 

Think of the money spent to promote the sales of good 
things to eat, good things to listen to, and good things to 
see. Has not the field for good things to smell much more 
room for expansion? And cannot the powers of high- 
speed, high-power, sales-promotion, that is—ADVER- 


TISING—be most profitably enlisted to this end? 


SUBSTITUTE PRODUCTS IN PERFUMERY 


By H. MANN 


Within the last few years, the prices for quite a number 
of essential oils and natural perfume substances, such as 
find increasing utilization in perfumery, have reached an 
uncommonly high figure, whether these prices are justified 
by poor and deficient crops, whether on account of greatly 
increased consumption of the various products, or whether 
because speculation has gotten hold of one or the other 
articles and has forced it upward. In the case of some 
of the perfume substances, the latter condition certainly 
has existed. 

For several decades, in the laboratories of the largest 
manufacturers of perfume substances, a number of the most 
expert chemists have been working on the essential oils, 
as well as other natural odoriferous substances, for the 
purpose of ascertaining, above all else, the composition of 
the essential oils, as well as their active perfume, in order 
to arrive at an exact scientific knowledge of their natural 
construction. 

Hand in hand with this has gone the investigation of 
the possibility of artificial construction, the production of 
these odorous substances by synthetical methods. The 
results attained by these researches may in many respects 
be characterized as marvelous, for, in addition to other 


important circumstances, it has been found that in the 
natural oils quite a number of the same components are 
regularly present, the isolation of which is not always 
particularly difficult, so that nowadays science has pro- 
gressed so far that it has become possible to produce the 
same products from various original materials. Not only 
has this possibility been attained, but we are today also in 
the position to produce “natural” essential oils entirely by 
artificial processes. 

Now this artificial production of natural essential oils 
has to suffer from an evil that cannot be ignored, which 
is to be sought in the comparatively high cost price of 
It became evident from this that, in the 
case of a large number of these products, their manufacture 
would only prove profitable when the market price of the 
original natural product is sufficiently high. This condi- 
tion, in the case of several of the natural oils, has become 
an actual fact, and consequently theoretical experience 
could be successfully utilized in practice. 

The leading position here is occupied by oil of rose. Its 
price has reached an altitude at which the perfumer must 
first seriously consider whether he shall use the article in 
a new composition to be gotten out. With the exaggerated 


these products. 
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lificult to obtain an oil of rose 


pronounced pure 


become juite ¢ 
in every respect, for, during 
irs, it has been adulterated to a degree that 
Ver} good 
and tie 
ial effort so to 


cription substitutes have been in 


for years, various manufacturers have 


improve these artificial oils of 


oday, 


as regards the substitute for this oil, we can 


lo a certain extent 


1 


the artincial oils of rose there are propertions 


the genuine oil, so that the former will not be wholly 


unaffected by rise in prices of the gentfine oil. If, 


however, w ire to be 


perfectly frank, we must admit 


e substitute products for oil of rose very 


<imate the genuine oil in odor, some indeed 


are completely equal to the genuine oil in delicacy, from 


the standpoint of durability. This fragrance is still at quite 


a distance behind the real oils, so that they cannot be 
regarded as a perfect substitute. Of their 
compared with those of the genuine oil, they 
considered almost that the 


larger quantities of the 


course, when 
prices are¢ 


may be infinitesimal, so per- 


fumer is enabled to use much 


artificial oil that would have been possible with the genuine 
oil Whether 


during the 


these abnormally high prices will prevail 
more than doubtful, 


for, when the consumption of the genuine oil continues to 


coming years is at least 


fall off so extensively, the producers will be compelled to 
drop down from their high prices 


Much better conditions, as regards the perfumer, exist, 


in connection with another article, which to him is exceed- 
ingly important, oil of bergamot, the price of which also 
The artificial oils 
or bergamot are mostly of such good quality and character 
that the natural oil will probably very speedily be a de- 
feated use in 
bergamot only pure linalyl acetate 


has risen to a hitherto unknown figure. 


issue Some perfumers place of oil of 


Others artificial 
which 


use 


oils of bergamot made with its aid, possess the 


advantage that without any re-calculation they can be used 
directly in the existing perfumery formule and which also 
are nearly alli so perfectly made that they can even be used, 
to the best advantage, in the finest eaux de Cologne. For 
perfuming toilet soaps, the genuine oil of bergamot is now 
hardly ever used, only when an article has to be made 
the selling price of which can carry such expensive per- 
fumery 

For 


very good 


compositions. 


have had 
substitutes, but it is unfortunately not yet pos- 


neroli oil, too, for some years past we 
place of the 


produce very fine eaux de 


sible to employ the artificial neroli oil in 


genuine oil when we have t 
Cologne 
by the 


cult and at the 


It is a peculiar fact that the perfume exhaled 


first-class eau de 


Cologne compositions is so diffi- 


same time so characteristic, and which is 


entirely due to the genuine neroli oil, that the article pro 


duced with the aid-of the substitute has an entirely differ- 


ent scent. Of when an eau de Cologne has been 


course, 
produced from the very beginning with the artificial neroli 


that the perfumer is able to obviate all the harsh- 


ness that occurs in carrying out the formula, then eaux de 
Cologne prepared with artificial neroli oil may display such 
fine shadings that they are capable of meeting the highest 
requirements 

Another substitute product is artificial geranium oil. At 
the high prices that must be paid nowadays for the natural 
oil the perfume manufacturers soon found themselves in 
a position to place very fine artificial oils on the market, 
of which, in the same manner, are 


some built up on a 


certain percentage of genuine Bourbon geranium oil, al- 
though others are on an entirely different basis. There are 
in this case very many different shades, all of which dis- 
play, more or less, the sweetish character of the natural 
oil. The crystallized geranium oils have, however, only 
the name, for they hardly approach in reality the perfume 
of the genuine Bourbon oil. They are compared with the 
odor of the geranium leaves, and in this respect they are 
more usable. As, however, in perfumery, a scent that 
displayed this aroma. was not in use, these crystallized 
geranium oils can hardly lay claim to the title of substitute 
products, and only in ignorance of this fact would a per- 
fumer be willing to use them for this purpose. 

In petit grain oil, as well as in lemon oil, there have 
been again introduced, in recent times, artificial products 
that are really in the highest degree worthy of considera- 
tion, for they prove themselves to be almost perfect sub- 
stitutes for the natural oils. If they are worked into 
eau de Cologne, the most difficult preparation in perfumery, 
the extraordinary adaptability of this substitute is astonish- 
ing. And as the prices of the natural oils are also very 
high at the present time, the perfumer will gladly make 
use of the substitute. 

It can hardly be within the province of this article to 
here all the 


discuss 


introduced for 
perfumery, as the available space in this publication would 
be much too small for this purpose. 


substitute products 


We can only consider 
the most important of the substitutes that have at present 
resulted from the continuous high prices of the natural 
product, and call the attention of the perfumer to their 
advantages and disadvantages. Just as little can we dis- 
cuss here the various blossom oils, which really also repre- 
sent substitute products, even if in another sense. We 
should also have to consider the substances separated from 
the natural oils that in themselves constitute independent 
odorous principles, which would lead us too far afield, and 
it is therefore advisable to conclude and leave the subject 
to expert investigators. 

We may, however, mention that for lavender oil a sub- 
stitute of late has been brought out, but experiences with 
it have hardly passed the experimental stage, so that a final 
opinion regarding it cannot be expressed. As far as can 
be judged, 
also 


scenting ¢ 


up to the present time, however, this article 
to be far as the 


f toilet soaps is concerned, for which it is largely 


appears satisfactory, at least as 
intended 

If, therefore, we the oils that 
even abnormal, 
for all of them more or less correct sub- 


found 


reac h fi r all 
high, 


gradually 


are important in pertumery at very 


prices, and if 
have to meet 
a demand for cheaper perfumery products), then finally 


stitutes are (especially where we 
this branch of perfumery will not be regarded as merely 


a substitute. Meanwhile the consumers, who were not 
acquainted with the earlier products, will certainly be very 
well satisfied with the new articles, perhaps better satisfied 


than they were with the old-style products. 


Oil of Almonds Protest Sustained. 


The Board of General Appraisers, acting on a protest 
by Finlay, Dicks & Co., has held oil of thyme free of 
duty under Paragraph 639, Tariff Act of 1909, and oil of 
almonds under Paragraph 536, as claimed. Heliotropin 
was held properly classified as essential oil (Par. 3). 
Abstract 14145 (T. D. 27873) followed. 
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FLAVORING EXTRACT SECTION 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION. 

Mr. S. J. Sherer, of the Sherer-Gillett Co., Chicago, Ill, 
as president of the Flavoring Extract Manufacturers’ Asso- 
ciation of the United States, makes an interesting report 
for March, showing that the active men in the organization 
have been accomplishing results. Referring to the con- 
cession made in relation to the parcel post he says: 

“As a result of the work done by the transportation 
committee and by other members of the executive com- 
mittee at the recent meeting held in Washington, January 
31 and February 1, action has been taken whereby the 
limit of liquid in glass, when properly packed, has been 
raised from twelve ounces to sixteen fluid ounces. 

“As twelve ounces is an unusual quantity of liquid to 
ship in glass, the sixteen-ounce limit was asked for and we 
are pleased to report that the Committee on Parcel Post 
have favored this request. 

“Mr. Koons, of the Post Office Department, made this 
statement to the committee: “That the regulations govern- 
ing parcel post were drawn on a broad gauge with the ex- 
pectation that there would be ample room to meet the dif- 
ferent requirements of the public.’ 

“In view of this statement, it will be in line to make re- 
quests for what is desired and in view of what has been 
accomplished by the transportation committee of the asso- 
ciation, it is suggested that the desires of the members be 
communicated to Mr. C. W. Jennings, Grand Rapids, Mich., 
chairman of the transportation committee, who has so suc- 
cessfully handled this matter.” ; 

Reference is made to the good work done by Mr. W. M. 
McCormick in connection with the Pomerene Bill, passage 
of which was urged by the United States Chamber of 
Commerce upon Mr. McCormick’s initiative. 


THE NET WEIGHTS BILL VICTORY. 


Regarding the enactment of the Net Weights 
Measures Law the following report is made: 

“The manufacturers of this country have the Flavoring 
Extract Manufacturers’ Association to thank in a large 
measure for a bill which exempts small packages and per- 
mits reasonable variations and provides that tolerances 
shall be established. 

“Our association has made a persistent and: successful 
effort to secure the passage of this bill with the above 
named provisions. The legislation that is being passed 
in all parts of the country and the evident demand for a net 
weight and measure law has made it seem advisable to 
work for the passage of such a law, seeing to it that the 
law had the fewest possible objectionable features. 

“The policy of the association was determined upon at a 
meeting of the executive committee held in Cincinnati, 
September 20, 1912, since which date there have been many 
consultations and much correspondence with regard to this 
bill. On January 31, 1913, the executive committee of the 
association appeared before the Senate Committee on Man- 
ufactures by arrangement and presented arguments for and 
against the proposed bill. 

“The Senate Committee reported a bill exempting pack- 
ages retailing at 6 cents or This bill 


and 


less. was not 


satisfactory to our association, nor was it satisfactory to the 
House, where it was rejected and sent to a conference 
committee. We at once pointed out to the conference 
committee the impracticability of a bill of that nature, ex- 
plaining that the costs of doing business provided the 
weight must be specified on %, 1, 2 and 4 ounce packages 
would necessitate a 33 1-3 per cent. reduction in quantity to 
cover this expense. We urged that the original net weights 
and measures bill should stand as it passed the House, that 
reasonable variations should be permitted and tolerances 
and exemptions as to small packages and containers should 
be established. 

“The bill that we asked for apparently appealed to the 
conference committee, as the bill that it reported contained 
the features which we called upon them to furnish and the 
bill as amended was passed by the Senate. 

“The bill as passed is undoubtedly the best and most 
satisfactory obtainable, and it is unquestionably better that 
a bill along these lines should be passed because of the 
country wide demand for a net weight bill, as with this law 
in effect the various legislatures are practically certain to 
use it as a pattern.” 

THE WASHED LEMON OIL PROBLEM, 

Regarding the frequent inquiries from certain quarters 
for washed lemon oil, the question, “What becomes of it?” 
is asked, and the report says: 

“Why do certain people want to buy washed lemon oil? 
A prominent manufacturer states, ‘Washed lemon oil is in 
demand.’ 

“Because it is the best natural adulterant for prime, pure 
oil of lemon, and when fixed up by a scientific hand is very 
difficult of detection. 

“Washed lemon oil is also used by people (bakers and 
confectioners mostly) for the lemon flavor which remains 
in it. 

“If you want to find out how much flavor washed lemon 
oil contains, use hot water with it, shake well and put in a 
separatory funnel, draw off the water and note the result. 

“In addition to the usual precautions of buying a pure 
oil, it is recommended that your finished product should be 
tested to show whether it contains the full amount of the 
necessary constituents of a pure oil.” 


VANILLA BEANS TARIFF—LEGISLATIVE MATTERS. 


Regarding the forthcoming revision of the tariff the fol- 
Ipwing comment is made: 

“We understand that certain dealers in raw materials 
would be glad to see the duty placed on vanilla beans, be- 
lieving that the placing of duty on vanilla beans would shut 
out the consignment which now is said to be of common 
occurrence. The manufacturers believe that this would be 
of distinct advantage to the supply houses and prefer that 
the practice of consigning beans be continued.” 

Mr. Thomas E. Lannen, attorney for the association, has 
issued a comprehensive report of 34 pages on tlte food leg- 
islation which is pending in the various states, the same 
being revised to March 1. The report gives the purposes 
of the bills and the progress they have made. 

Regarding legislation President Sherer’s report gives the 
following advice to members: 
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“Immediate steps should be taken by all interested in 
securing copies of the bills. It is not convenient for the 
legislative committee or for our attorney to furnish these, 
as but one copy is received, but copies of the bills can 
always be obtained by applying to the clerk of the House 
of Representatives, if it is a house bill, or to the clerk of 
the Senate, if it is a Senate bill, of the state where the 
legislation is pending. 

“It is expected that independent of such action as the 
legislative committee may take in regard to any of these 
bills, individual members of the association should fol- 
low up such bills as they are interested in, and it is espe- 
cially recommended that the state committeemen shall 
watch closely all legislation that is introduced in the states 
they represent. 

“State committeemen should keep in close touch with 
Dr. S. H. Baer, chairman of the legislative committee, com- 
municating information with regard to local bills, assuming 
that this information has not been otherwise brought to his 
attention.’ 


The annual convention of the Flavoring Extract Manu- 
facturers’ Association will be held on May 27, 28 and 29 at 
Cincinnati, Ohio. It will be full of interest to the members. 
Now is a good time for manufacturers not now members 
to put in their applications for membership and help along 
the good work. 


DR. KLEBER SHOWS BAD FEATURES OF PRO- 
POSED PURE BEVERAGE LEGISLATION. 
Dr. C. Kleber, of Clifton, N. J., has prepared an in- 

teresting brief showing the defects in Mr. Geberich’s bill 

to amend the Pure Food and Drug Law of Pennsylvania, 
at the same time giving a comprehensive study of the 


subject as it relates to flavors, etc. He says: 


Section 3-A rules that “a non-alcoholic drink shall be 
deemed to be adulterated, if it contains added boric acid 
or borate, benzoic acid or benzoate salicylic acid or sal- 
icylate, formaldehyde,” etc. How could an analyst decide 
whether any of these prohibited substances which he might 
find to be present were added or had been contained 
originally in the materials used for making the drink? 
It is well known that grapes frequently contain boric acid 
as well as salicylic acid, in various berries benzoic acid 
is found, birch bark and wintergreen leaves develop 
methyl salicylate, small quantities of fluorides occur nat- 
urally in many barks and roots, various others of the 
prohibited substances are introduced into the plant ma- 
terial by the necessity of spraying the plants with insecti- 
cides, thus f. i. copper and arsenic is brought in by 
bordeaux mixture and Paris green, sulphurous acid from 
sulphur flowers and sulphur-lime washes, etc. If an 
analysis would show small quantities of such substances 
to be present, how could it be decided that they were 
“added” ? 

The act further on sweepingly prohibits “other added 
substances deleterious to health.” To this I would object 
that chemistry and physiology knows of no substance as 
such which is deleterious to health. For every substance 
there exists a definite ratio of the substance to the weight 
unit of the human body below which it is without any 
effect and above which it exerts its specific influence. 
That no substance is deleterious to the human system 
below a certain concentration is self-evident from the fact 
that in the production of any substance in factories or 
laboratories it is practically impossible to prevent that 
small quantities of the same are taken up into the system 
of those who handle it, but as long as these quantities do 
not exceed the toxic limit, no effect whatever is per- 
ceptible. Men work and enjoy the best of health for many 
years in rooms where oil of bitter almonds is distilled 
and where the air contains very perceptible quantities of 
prussic acid, which is about the strongest poison known. 


On the other hand, every substance is deleterious to 
health if introduced into the system in quantities and con- 
centrations above the toxic limit. Common salt and vine- 
gar are distinctly poisonous in excessive quantities. All 
our spices contain substances which have a poisonous effect 
even in’ very moderate quantities. Safrol f, i. which is 
the flavoring principle in root beer, is a much stronger 
poison than the specially indexed benzoates, salicylates or 
borates, and produces a narcotic effect in relatively small 
doses and by continued use very serious fatty degenera- 
tions of liver, kidneys and heart. In the almost infinite 
dilution in which it is contained in root beer, it is probably 
quite harmless, but it might easily be classed with “deleteri- 
ous substances” and thereby the whole root beer industry 
wiped out, 

lf, therefore, in this act no provision is made regarding 
the relative quantity of every substance above which it 
should be considered as. deleterious, there exists probably 
no drink among those enumerated in this act which does 
not contain substances which might be condemned as 
deleterious. The handling of this provision would there- 
fore be entirely arbitrary and put every seller of such 
drinks entirely at the mercy of the government officials 
who might aan almost any substance on the index by 
demonstrating that it acts injuriously in sufficiently large 
quantity. 

Furthermore, if drinks were under this act to be con- 
demned on the mere evidence of their containing any of 
the prohibited substances regardless of their relative quan- 
tity, it would frequently only depend on the sensitiveness 
of the methods used for their detection whether their 
presence was detected or not. Whether a manufacturer 
should be prosecuted under this act or not would, there- 
fore, chiefly depend on the skill of the investigating chem- 
ist and the efficiency of his methods, and daily occurrences 
show how uncertain a factor this is. 

The proposed act further on puts among the list of 
prohibited substances: Artificial flavors, artificial ethers 
and artificial esters. Here it deals with an altogether dif- 
ferent principle of classification than in the other indexed 
substances. While these latter are named according to 
their chemical nature, here we have a classification accord- 
ing to their origin or mode of production. Such a classi- 
fication could only be based on ideas which were exploded 
as far back as 1828 when Woehler discovered the artificial 
preparation of urea. Up to that date it was the general 


belief that the products of plant and animal life were , 


generated by entirely different forces than those which 
we utilize in producing substances in our laboratories. 
Today we know with absolute certainty .that the laws 
governing chemical reactions are the same throughout the 
universe. We know that every substance which exists in 
nature can also a priori be produced by laboratory meth- 
ods. An almost infinite number of so-called natural sub- 
stances has already been produced synthetically and though 
the list is still far from being complete, it is safe to say 
that every substance existing in nature will be produced 
artificially, if the importance of such a synthesis will 
warrant the necessary expense of time and money. 
Among the substances used for flavoring drinks, we 
have methyl salicylate in birch bark and wintergreen 
leaves, vanillin in vanilla beans, cumarin in tonka beans, 
citral in lemon oil, benzaldehyde in bitter almonds, safrol 
in sassafras bark, etc. All these substances can be made 
artificially and are actually produced on a large scale. 
Now, these artificial products are in no way imitations or 
substitutes of those which constitute the flavoring value 
of the corresponding drugs, but they are identical with 
these in every respect except in their uncontrollable mode 
of production. If we flavor a soda water with a certain 
amount of vanillin extracted from vanilla beans and an- 
other quantity with the same amount of vanillin made 
synthetically after any of the very numerous known proc- 
esses, there is no chemist in the world who can tell the 
difference; and the same holds good with the other syn- 
thetics. Most of the natural flavors are of a compound 
nature, due to the presence of several odorous substances. 
in many cases, analysis has already taught us the nature 
of the component parts and we can reproduce the identical 
flavors in a perfect way by mixing the necessary arti- 
ficially prepared ingredients. In this way flavors of the 
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various fruits have since a long time been produced arti- 
ficially by compounding various esters and other sub- 
stances. These mixtures are generally made empirically 
by tentative compounding of the various substances sup- 
posed to be present from their odor, and only more re- 
cently it has been demonstrated analytically that for in- 
stance, amyl acetate which from its odor had long been 
supposed to be the underlying principle of the banana 
flavor, is actually present in bananas. Analytical re- 
search work about other natural fruit flavors is now under 
way, and there is no doubt that also other well known 
substances, especially esters, constitute the flavor of the 
various fruits. 

At any rate, these flavors must be based on definite 
chemical substances, and it is only a matter of patient 
research work to reproduce them to perfection, We can 
even, and do, produce combinations of flavors which do 
not exist in nature but which are very agreeable to our 
taste, as for instance, that of coca-kola, which is essen- 
tially a synthetic. Why should such artificial flavors be 
prohibited if they are harmless and there is a demand 
for them? It would simply mean throwing away some 
of the best achievements of modern chemistry, if we were 
to prohibit the use of artificially prepared~flavors. But 
could this be done? Could such a law be enforced? It 
certainly could not. There is no chemist in the world 
who can tell a properly purified synthetic substance from 
the corresponding natural product. There still exists even 
in the heads of some chemists, a hazy idea that f. i. sal- 
icylic acid from the birch oil is different from that made 
from coal tar or that pure citral from lemon grass oil 
differs from that of lemon oil, but careful tests have 
always failed to corroborate this idea. 

It is true that a dealer in flavored beverages who is not 
familiar with the facts, may occasionally be caught in 
putting on the market clumsy imitations which either lack 
certain traceable constituents of natural products or con- 
tain others not present in the latter, but a manufacturer 
who avails himself of the knowledge of a competent chem- 
ist might easily slip through the meshes of any law pro- 
hibiting the use of synthetics. This proposed act, if made 
a law, would therefore be either a dead letter or an in- 
strument of anjust discrimination. 

A: law intended to protect the people in their justified 
interest, not to be unknowingly supplied with drinks in- 
jurious to health, and which could actually be enforced, 
could, in my opinion, only be drawn along the following 
lines : 

(1) Enumerate the substances to be prohibited as del- 
eterious if present in excessive quantities and state at 
the same time the maximum quantities permitted to be 
present. There exists already a great amount of research 
work on these points which could serve as a sufficient 
guide. 

(2) Cut out any provisions regarding the derivation or 
mode of production of the substances permitted to be 
present, as being non-enforceable. 


VANILLA EXTRACT IN CANADA. 


William Himsworth, Acting Deputy Minister of Inland 
Revenue in Canada, has made public Bulletin No. 245 of 
the laboratory of. the department, at Ottawa. In his in- 
troductory and summary, A. McGiil, chief analyst, refers 
to eighty samples of vanilla flavoring extract purchased 
throughout Canada in April and May, 1912. 

Standards for flavoring extracts were published as Cir- 
cular G, 1045, and went into effect November 25, 1912. 
The standards were published on page 264 of our Janu- 
ary issue. The report says: ; 

Vanilla extract has been the subject of extended work 
by these laboratories on three occasions, and the con- 
wrsione reached are stated in Bulletin No. 201 as follows: 

Extracts containing coumarin should be required to 
cena the fact either by explicit statement, or by be- 
ing sold as compound or mixtures. ; 

2. The use of alcohol is necessary in preparing an ex- 
tract of vanilla, not so much to dissolve the vanillin, which 
is rendered more soluble by the presence of sugar, as in 


order to get the characteristic resins into solution. For 
this reason an extract cannot meet the requirements of a 
true vanilla bean extract unless it contains from 30 to 40 
per cent. of alcohol. 

3. Samples containing notably more than 0.2 per cent. 
of vanillin are presumably made not from the vanilla bean 
but at least in part, from synthetic vanillin, 

The standards above referred to will be defined with 
greater exactitude when our experience has furnished us 
with additional data such as to enable us to fix numerical 
limits for resins, vanillin, and other essential constituents. 
In the meantime it must suffice to classify on the basis of 
already acquired knowledge. In this regard, it must be 
concluded that an extract made with alcohol decidedly less 
than 30 per cent. strength (volume) is deficient in the 
resinous matters of vanilla bean. 

Where vanillin is decidedly above 0.200 per cent. the 
extract is to be regarded as artificial, as containing syn- 
thetic vanillin. 

Where coumarin is present, as well as vanillin, 
tract should be sold as a mixture or compound, 

The following synopsis in which classification is based 
upon the above considerations is interesting: 


the ex- 


see {i 

1903. 1909. 1912. 
SOS i le fon Gt Signe oes &9 201 245 
Total sampl Ss 21 77 80 
Genuine eaheat ow a 7 13 
Mixture .. was eo 37 40 
Artificial .... Ei okee aan 33 27 
Percentage genuine ....... 0O 9 16 


Of those classified as genuine, two samples of the col- 
lection of 1912 contained decidedly less than 30 per cent. 
alcohol, and these should probably be designated as doubt- 
ful rather than as genuine. 

The percentage of genuine samples found on the Cana- 
dian market is decidedly on the increase; and it is hoped 
that, on our next inspection, we shall find still more 
notable increase. Perhaps the most important advantage 
to be looked for, as a result of having legal standards for 
the article, is the correct labeling of vanilla extract. It 
now is possible to declare adulteration in the case of ex- 
tracts which are offered under the name of vanilla extract, 
which being in reality prepared from synthetic vanillin, 
in whole or in part, or containing coumarin. Such ex- 
tracts are not forbidden, and for many purposes they 
may be regarded as satisfactory; but it will be necessary 
that they should be correctly labeled, and thus be offered 
for what they really are. 


NATIONAL ASSOCIATION OF MANUFACTUR- 
ERS OF SODA WATER FLAVORS. 


Mr. C. H. House, president, and the other officers of the 
National Association of Manufacturers of Soda Water 
Flavors, including Mr. Edward Post, the secretary, have 
continued their activities in advising the members regard- 
ing food and drug legislative legislation in the various 
States. Abstracts prepared by Mr. T. E. Lannen, the 
association’s attorney, have given valuable information to 
the members. 

In. addition to the work being done by the association in 
respect to legislation the members have received an in- 
teresting and timely report on the “Sanitary Condition 
of Bottling Shops,” made by Mr. Robert L. Woods, of 
New York, who formerly was president of the association 
and now is a member of the board of directors. Mr. 
Woods was asked to prepare the report at the recent 
annual convention in Boston and he has gone into the 
subject comprehensively and completely. 


Chicago Manufacturer Enjoys It. 


Perfumer Publishing Co., 80 Maiden Lane, New York. 
GENTLEMEN: My son, Gerald Burnham, who is now our 

“chemist” subscribes for the AMERICAN PerFUMER, and we 

both read and enjoy it. We would not be without one for 

anything. Yours very truly, E. BurNHAM. 
Chicago, Ill., March 7. 





THE AMERICAN PERFUMER 


PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in Frperat anp Strate official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 


FEDERAL. 
Notices of Judgments Given Under Pure Food and 
Drugs by the Secretary of Agriculture. 

1869. Burnham & Morrill Co., Portland, Me.; misbrand- 
ing of succotash; condemned and forfeited 

1870. Davis Bros. Cheese Co., Plymouth, Wis.; mis- 
branding of entered a plea of nolo contendere; 
fined $25 

1871. Crown Cordial & Ex. Co., New York, N. Y.; 
misbranding of raspberry vinegar; condemned and for- 
feited; but on payment of all costs amounting to $11.40, 
and bond of $300, product was released 

1872. Huss Edler Preserve Co., Chicago, Ill.; adultera- 
tion of tomato catsup; condemned and forfeited. 

1873. Pacific Coast Syrup Co., Seattle, Wash.; mis- 
branding of syrup; condemned and forfeited; but on pay- 
ment of all costs and bond, product was released. 

1874. Ferbend & Co., Chicago, Ill.;° misbranding of 
cheese; condemned and forfeited; but on payment of all 
costs, and bond of $250, product was released. 

1875. P. J. Schaefer Co., Marshfield, Wis.; misbranding 
of cheese; condemned and forfeited; but on payment of 
all costs, and bond of $250, product was released. 

1876. H. C. Schranck Co., Milwaukee, Wis.; adultera- 
tion and misbranding of orange flavor; pleaded guilty; 
fined $50. 

1877. John O'Donoghue, Washington, D. C.; adultera- 
tion and misbranding of so-called peach cordial and cherry 
cordial; condemned and forfeited; but on payment of 
costs and bond of $100, product was released. 

1878. Sachem’s Head Canning Co., Guilford, Conn.; 
adulteration of tomato paste; pleaded guilty; fined $50. 

1879. Cache Valley Condensed Milk Co., Logan, Utah; 
misbranding of evaporated milk; condemned and forfeited ; 
but on payment of all costs amounting to $88.95, and bond 
of $2,000, product was released. 

1880. Arbita Spring Water Co., New Orleans, La.; 
adulteration and misbranding of so-called apple cider; con- 
demned and forfeited 

1881. J. L. Hopkins & Co., New York, N. Y.; adultera- 
tion and misbranding of gum tragacanth and alleged 
adulteration and misbranding of Alexandria Senna; first 
and second counts were nolled, and the judge dismissed 
the information on the third and fourth counts. 

1882. Mihalovitch Co., Cincinnati, Ohio; adulteration 
and misbranding of Damiana elixir; entered a plea of 
nolo contendere; fined $25 and costs, amounting to $41.95 

1883. Alco G. Psiaki Co., Brooklyn, N. Y.; adulteration 
of olives; pleaded guilty; fined $20 

1884. Place Oswego, N. Y.; .misbranding and 
alleged adulteration of vinegar; condemned and forfeited ; 
but on payment of all costs, amounting to $76.50, and bond, 
product was released. 

1885. Place Bros., Oswego, N. Y.; misbranding and 
alleged adulteration of vinegar; condemned and forfeited; 
but on payment of all costs, amounting to $81.01, and~bond, 
product was released 

1886. Tennessee Fiber Co., Inc., Memphis, Tenn.; mis- 
branding of cottonseed oil; condemned and forfeited; 
but on payment of all costs; amounting to $22.15, and bond 
of $500, product was released 


cheese; 


Bros., 


STATE. 


Colorado 


House Bill No. 705, introduced by Mr. Persons in the 
Colorado Legislature, proposes to amend the present food 
low of Colorado by giving the State Board of Health 
power to make uniform rules and regulations, but pro- 
vides that such rules and regulations shall not be more 
stringent than the national rules and regulations. It 
proposes to add this section: 


“Section 12. All foods and drugs offered for sale in 
package, bottles, cans or other contaimers shall have clearly 
stamped on the outside of such containers the net weight 
of the contents thereof and the exact composition of such 
foods or drugs if the same be composed of several dif- 
ferent substances.” 

The proposed section 


is considered objectionable for 
the following reasons: 1. Because it requires net weight 
to be stated. 2. Because it does not provide that the 
contents may be stated in terms of weight, measure or 
numerical count. 3. Because it makes no exemption in 
favor of five and ten cent packages. 4. Because it requires 
the composition of foods or drugs to be stated on the 
label. 


Connecticut. 

Hubert F. Porter, dairy and food commissioner of 
Connecticut, has issued his nineteenth report for the 
two years ending in 1912. He reports conditions as 
being generally improved. The new net weight law, 
requiring all food sold in package form to have the 
net weight, measure or numerical count plainly and 
conspicuously placed on the outside, became effective 
January il, 1913. 


Maine. 

Charles D. Woods, director of the Maine Agricultural 
Experiment Station, in reporting in Official Inspections 
No. 45 on his investigation of carbonated beverages in 
1912, says that no saccharin was found in any goods 
analyzed in 1912. He says further: 

“All of the goods analyzed were examined in order to 
ascertain the character of the color used. In an increased 
percentage of the goods it was found that the manufac- 
turers were apparently using a color or combination 
of colors belonging to the list of seven permitted dyes, 
there being only a few cases of other kinds of color 
noted. In all cases where colors other than the seven 
permitted ones were discovered the goods have been 
carefully examined for arsenic, but in no case was any 
present. In several cases natural fruit juices were ap- 
parently used, as natural fruit pulp and fruit color were 
present in connection with the coal tar dye. 

“In none of the goods examined in 1912 was alcohol 
detected in any amount. This is an improvement over 
the examination made during the previous two years, 
as in some instances alcohol was found in considerable 
amount. 

“Three instances of misbranding have been detected 
and the cases are now pending. In one case goods sold 
as ‘Orange Julep’ were found upon examination to be 
artificially colored. No statement of artificial color was 
present either upon the label or cap.” 


North Dakota. 


Commissioner E. F. Ladd, in the North Dakota food 
department bulletin for February, reports the analyses 
of several extracts declared co be illegal. 


Rhode Island. 


In the report of the Rhode Island Board of Food and 
Drug Commissioners, presented today to the General As 
sembly, the passage of several laws is recommended. The 
following rules have been established by the commission: 

The use of saccharin as a sweetener, in all food, drinks 
or drug materials, is forbidden. This ruling goes into 
effect April 15, 1913. 

The use of artificial flavors, artificial colors and of 
sodium benzoate as a preservative in drinks, must be de 
clared, by the display of a sign, where it can be easily 
read by patrons. 

The use by any bottlers of bottles bearing another firm 
name will be regarded as misbranding after April 1, 1913 

Artificial coloring and artificial ingredients in gingéf 
ale and soda water in bottles must be plainly declared, 
either on the label or on the crown cap, preferably on the 
cap, after April 1, 1913. 

Unless a food drink, condiment or drug product | 
wholly what it purports to be, it must be marked imité 
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tio Furthermore, the word “imitation” shall immediately 
precede the name of the article in question, and be printed 
in the same size and style of type used for the name and 
so form a part of it. This ruling becomes effective July 
1, 1913. 


South Dakota. 


Cook, food and drug commissioner of 
South Dakota, has issued his annual report for 1912 in 
complete and comprehensive form. He reviews the 
present laws and urges the extension of the new net 
weight and measures law to cover all foods. He recom- 
mends the enactment of a special beverage law to cover 
the following points: 

(1) The use of all preservative es should be prohibited 
except benzoate of soda in limited amount; (2) the use 
of lead should be prohibited in bottles and in the manu- 
facturing plants; (3) the use of bottles belonging to 
factories other than that of the manufacturer should be 
prohibited; (4) imitation products should not be al- 
lowed to be sold for the genuine; (5) aniline dyes unless 
certified should be prohibited in all soft drinks; (6) the 
use of soap bark should be prohibited. 

Commissioner Cook’s forces worked largely along 
drug and similar lines and there was only one convic- 
tion for selling misbranded lemon extract, with two 
convictions for selling soft beverages containing sac- 
charine. There were four unsatisfactory samples of lemon 
extract in addition to the case which was prosecuted. The 
department examined 150 samples of beverages in the year, 
of which 46 failed to meet the law’s requirements. The 
report also gives the text of the laws relating to the 
department’s work. 


lfred N. 


Texas Against Saccharin. 

Saccharin cannot now be legally used in Texas in 
canned goods. The food and drugs commissioner has 
extended the prohibitive ruling to cover that class of 
goods. 


State of Washington. 

L. Davies, dairy and food commissioner of the State 
of Washington, has filed his ninth biennial report’ for 
the term ending in 1912. In that period 1,666 samples 
were examined, of which 560 were found to be illegal. 
Thirteen samples of olive oil pass as legal. Of 64 lemon 
extract samples 39 were illegal. Of 12 vanilla extract 
samples 5 were illegal. 


PATENT FOR MAKING SOAP. 


1,049,495 —Patented Jan. 7, 1913. No Drawing. 
cation filed May 6, 1912. Serial No. 695,428. 

To all whom it may concern: 

Be it known that I, StepHen S. Krayer, a citizen of the 
United States, residing at the city of St. Louis, State of 
Missouri, have invented a new and useful Process for Mak- 
ing Soap, of which the following is a specification. 

This invention relates to new and useful improvements 
in processes for making soap. 

An object of the invention is to produce a neutral de- 
tergent compound for dissolving mineral oils, paints, 
varnishes, etc., by a process which consists generally in 
saponifying any suitable fatty acid with an alkali, the mix- 
ture being boiled until saponification is complete, then 
cooling the mixture to approximately 60 degrees C. and 
then adding a suitable mineral oil solvent, then neutralizing 
the resultant with a sulfonated oil. 

In practice I use any suitable glycerid, such for instance 

tallow, cotton-seed, cocoanut, or olive oil, and add a 
sufficient quantity of alkali, such as potash, soda, ammonia, 
etc., to saponify the fatty acid of the glycerid and leave 
an excess of free alkali after the mixture has been boiled 
to complete the saponification. The glycerin may be re- 
moved by the usual methods. I now add a suitable mineral 
oil solvent such as benzol, or its homologues, toluol, xylol; 
the ethers; the chlorid of carbon, such as dichlormethane, 
carbontetrachlorid, chloroform, tetrachloraethan; the alco- 
hols, such as methyl, ethyl, butyl, amyl, allyl, and benzyl; 
or the like. Before adding the solvent, however, the mix- 


Appli- 


ture is cooled below the point of volatilization of the 
solvent. The amount of solvent is approximately 10% of 
the entire mass, which proportion has been found in prac- 
tice to produce eminently satisfactory results. To this 
point in the manufaeture the resultant mass is distinctly 
alkaline, and in order to neutralize the mass | now add 
a sufficient quality of sulfonated oil, such for instance as 


Turkey red oil, to bring the compound to a state of neutrali- 


Upon cooling, the mass gelatinizes. The com- 
pound may be filled by the use of any one of the well 
known commercial “fillers,” such as silica, talcum, etc., if 
desired. By increasing the amount of the mineral oil 
solvent the strength of the compound as a detergent may 
be increased. 

As a specific example, illustrative of the process of the 
present invention I suggest the following formula or re- 
ceipt: After melting together 150 pounds of cotton seed 
oil and 50 pounds of cocoanut oil in a suitable vessel, add 
thereto a solution comprising 50 pounds of caustic soda 
dissolved in a sufficient quantity of water so that the solu- 
tion will test approximately 25 degrees Bé. Now boil the 
mixture until saponification is complete. It is preferable 
now to allow the soap to stand in a covered vessel for 
about 24 hours in an atmosphere sufficiently cool to re- 
duce the temperature to below 60 degrees C. Now add 
approximately 8 gallons of benzol. and mix thoroughly. 
After which add a sufficient quantity of unneutralized sul- 
fonated castor oil until the mixture gives a neutral test with 
litmus paper. A filler, such as silica, may be added if 
desired. 

The proportions of the ingredients may be varied, and 
I do not restrict myself to any specific proportions, but 

What I claim and desire to secure by Letters-Patent is: 

1. The process of making a neutral soap suitable for 

dissolving mineral oils, paints and varnishes, which consists 
in first mixing a quantity of a glycerid and suitable alkali 
in’ excess and boiling the same to completely saponify 
the fatty acid of the glycerid, then cooling the mixture, 
then adding a quantity of mineral oil solvent after the 
temperature of the saponified mass has been reduced below 
the volatilization point of such solvent, then adding grad- 
ually a sufficient quantity of unneutralized sulfonated oil, 
such as sulfonated castor oil, until the entire mass be- 
comes neutral, substantially as specified. 
The process of making a neutral soap suitable for 
PB i mineral oils, paints and varnishes, which con- 
sists in first mixing a quantity of a glycerid and suitable 
alkali in excess and boiling the same to completely saponify 
the fatty acid of the glycerid, then cooling the mixture, 
then adding a quantity of a mineral oil solvent after the 
temperature of the saponified mass has been reduced below 
the volatilization point of such solvent, then adding grad- 
ually a sufficient quantity of unneutralized sulfonated oil, 
such as sulfonated castor oil, until the entire mass becomes 
neutral, and then adding a filler such as silica to the mass, 
substantially as specified. 

3. The process of producing a compound suitable for dis- 
solving mineral oils, which consists in adding to an alkaline 
soap, a quantity of mineral oil solvent while the soap is in 
a liquid condition but below the temperature of the sol- 
vent, then adding gradually unneutralized sulfonated castor 
oil to satisfy the free alkali of the soap and thereby 
neutralize the compound, substantially as specified. 

4. A process of soap making which consists in mixing 
a quantity of a glycerid with an alkali in excess and raising 
the mixture to a high temperature, then reducing the tem- 
perature thereof, thereupon adding a mineral oil solvent, 
such as benzol, ether, or a chlorid of carbon such as herein 
specified, then adding gradually a sufficient quantity of 
unneutralized sulfonated castor oil to bring the entire mass 
to a point of neutralization, substantially as specified. 

In witness whereof, I have signed this ‘specification in 
the presence of two subscribing witnesses 

Sternen S. KRraver. 
Netson Tuomas, L. C. KIncsLanp. 


zation. 


Witnesses: 


Lavender Oil Adulterant. 


\ New Adulterant in Lavender Oil. T. Delphin. 
Svensk. Farm. Tidskrift, 16, 69-73—A> sample of lavender 
oil imported from France consisted largely of an ester of 
phthalic acid. 
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Mr. Carl Schaetzer, of the Compagnie Morana, 184 Fifth 
avenue, New York, sailed February 15, on the steamship 
Havana: for Cuba. He was on a business trip, and returned 
via New Orleans and. Chicago, on the 14th inst. 


Mr. Edward Trippe, manager of Philadelphia branch of 
Ungerer & Company, was a recent visitor to New York. 

Mr. E. C. Goetting, of the California Perfume Com- 
pany, New York, has recovered from a very severe attack 
of pneumonia. 

Mr. Ivan Bagaroff, of the firm of Ch. Bagaroff & Fils, 
Sopote and Philippopoli, Bulgaria, for which Rockhill & 
\merican arrived in New York on 

board of the steamship 
Kaiser Wilhelm II on 
March 12 and will 
in this country for about a 
month, 

Mr. Bagaroff’s 


Vietor are agents, 


remain 


visit has 
no immediate connection 
with the oil 
ation, but has to do largely 
with the Turkish 


which is 


of rose situ- 
tobacco 
business, under- 
going changes on the other 
side, following the con- 
Bul- 


garians and their allies, re- 


quests made by the 
sulting in readjusting the 

map of eastern Europe. In 

MR. AND MRS. IVAN BAGAROFF, accomplishing it the visitor 
had an important share 
As a lieutenant in the Bulgarian reserves Mr. Bagaroff 
entered into the conflict and served actively as a staff 
3urgas and other encounters. 
His father-in-law, General Fitcheff, is chief of the 
general staff and a cousin, General Michal Savoff, is aide 
to the 


officer in the battle of Lule 
Ivan 


King of Bulgaria 
Lieutenant Bagaroff served also as censor at head- 
quarters of the chief of the general staff and in that 
capacity it fell to his duty to censor the reports of the 
war which were sent from the Bulgarian side by the cor- 
respondents of the English newspapers. 

Mr. B. T. Bush, of this city, and Mrs. Bush, sailed for 
Europe on board the steamship Kronprinzessen Cecilie on 
March 4 for a tour of France and England, 


A call will shortly be sent out to members of the Cork 
Club of the annual meeting and banquet to be held on 
April 24. The banquet will be served by Delmonico’s, and 
a large attendance is expected. 

The members will join in felicitating Mr. Carl I 
ler, one of the charter members, who has just opened his 
new factory in Long Island City; for any matter of 
good fortune to one member is the cause of good feeling 
for all. 


3omeis- 


NOTES | 


Complying with his long-standing promise to Professor 
J. P. Remington, Mr. Alois von Isakovics, of the Synfleur 
Scientific Laboratories, will lecture on April 18 at the 
Philadelphia College of Pharmacy .on the “Chemistry and 
Practical Application of Perfumery and Flavoring Sub- 
stances.” Mr. von Isakovics is preparing a synopsis of 
lectures which he has delivered at Columbia University 
and various colleges and expects soon to send it to the 
printer. 


Mr, J. S. Richmond, of Van Dyk & Co., this city, has 
just left for a trip to the Pacific Coast. 
Mr. Adolph Melzer, retired manufacturer and 
philanthropist, of Evansville, Ind., has been much in the 
public eye recently through 
his offer of gifts of $1,000 
each to the States of New 
York, Illinois, Mississippi 
and Indiana, the money to 
trust for 250 
years and three months and 
compounded semi-annually 
at 4 per cent. interest. 
The sum finally produced 
is to be used for the relief 
of dumb = animals. Mr. 
Melzer expects that each 
trust fund will amount to 
$20,000,000 at the end of the 
period named by him. The 
governors of the States are 
made the executors of the 
trusts. Since he retired from active business five years ago 
Mr. Melzer has devoted himself largely to the care and 
protection of dumb animals in his own town and his latest 
idea is to carry his campaign further. Mr. Melzer writes 
to us on the letter head of the Evansville Animal Pro- 
tective Association and the Melzer Bros.’ “Friendly Inn” 
for Horses, which is located at 114 East Maryland street, 
in that city. Mr. Melzer is devoting not only much of his 
fortune but all of his time to his philanthropies. 


soap 


be held in 


ADOLPH MELZER. 


Mr. Carl L. Vietor, of Rockhill & Vietor, of this city, 
has been elected a member of the Chamber of Commerce 
of the State of New York. 


Mr. Albert Plaut, president of the National Wholesale 
Druggists’ Association, and head of Lehn & Fink, this 
city, has returned from a tour of Europe. He was gone 
two and a half months and spent most of his time in 
France, England and Switzerland. He visited the Riviera 
and saw the pre-Lenten carnival at Nice. 


Mr. Justin Smith, of the Seely Manufacturing Com- 
pany, Detroit, Mich., was booked to sail on March 12, 
from New York, on a two months’ West Indian cruise 
on board the steamship Laurentic. 
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Mr. and Mrs. Arthur C. Leonard returned on the steam- 
ship Laurentic on March 10 from a trip to the Panama 
Canal. Mr. Leonard is the head of the Seely Manufac- 
turing Company, Windsor, Ont., Canada. 

Baltimore Drug Exchange has appointed standing com- 
mittees for the current year. Mr. R. A. McCormick is 
chairman of the committee on legislation and Mr. W. M. 
McCormick is chairman of the committee on public im- 
provements and trade interests. 

Mr. William H. Green, who for more than five years has 
been sales manager of the Buedingen Box & Label Co., 
Rochester, N. Y., has resigned his position to join the 
staff of the Metal Package Co., Brooklyn, N. Y. The 
Metal Package Co. was established only four years ago, 
but has made rapid and substantial strides. 


Minneapolis Drug Co, recently sent out invitations to 
attend a lecture on March 18, under the auspices of the 
Minneapolis Drug Club on the “Perfumery Industry of 
Europe and America,” by Dr. Justin S. Brewer, the il- 
Fol- 
lowing the lecture a Dutch collation was on the program. 


lustrations being supplied with stereopticon views. 


Mr. Edwin H. Burr, whose business hours here are de- 
voted to managing of the American branch of Roure- 
Bertrand Fils, Grasse, France, and Justin Dupont, Argen- 
teuil, France, gives some of his spare time to civic matters 
of special importance to the young men of the community 
in which he lives, Red Bank, N. J. 

A few months ago he was requested to make an address 
before the Y. M. C. A., of Red Bank, and as soon as Mr. 
Burr announced that his subject would be perfumery, there 
was extraordinary interest The 
authorities urged Mr. Burr to speak before a larger audi- 
ence, and the High through the 
The lecture was 
delivered on March 14, and the audience was one of the 


manifested. local 


School was secured 
hearty co-operation of the School Board. 


largest that ever gathered in Red Bank for a similar pur- 

pose. Mr. Burr has collected a large number of lantern 

slides, which served to present illustrations of the scenes 

and apparatus that are so familiar to the traveled perfumer. 
We give a reprint of the announcement: 

THE HISTORY AND ART OF PERFUMERY 
Including “The Scientific Development in the Manufacture 
of Perfumery Raw Materials,” “Perfumes in Anciént Re- 
ligious Rights 
the Gifts 


and Ceremonies,” “The Luxuries of Kings— 
of Royalty,” “Scientific Processes Perpetuate the 
Charm of the Flowers for the Pleasure of the World,” 
“Perfumery One of the Arts of Civilization,” “The Flower 
Plantations of Southern France,” “An Illusion of Summer 
Abroad in the Midst of Winter at Home.” 

In winding up the estate of the late Mr. Thomas M. 
Curtius, the drug importer of this: city, his executors on 
February 27 arranged for the sale of No. 5 Platt street, a 
four-story brick building, to Mr. Charles L. Huisking, of 3 
Burling slip and formerly an employee of Mr. Curtius. 
The consideration was $27,000, although it cost Mr. Cur- 
tius, who bought it a short time before his death, and the 
executors, about $30,000. Mr. Huisking expects to occupy 
the first floor of 5 Platt street on April 1 and will rent the 
other floors. The business of Thomas M. Curtius, Inc., 
will be moved to a neighboring building. 


Foreign Trade Opportunity No. 10,408 concerns olive 
oil, and inquiries concerning it should be addressed to the 
Bureau of Foreign and Domestic Commerce, Washington, 
DD. fx An American consul at a Mediterranean port 
states that an exporter of olive oil in his district desires 
to establish an agency in the United States to handle 
his goods. Correspondence should be in 
language. 


the Spanish 


We have received through George Lueders & Co., New 
York, the accompanying photograph of their 
branch after the recent exchange of compliments between 
Diaz and Madero. This view shows the back of part of the 
premises, and the larger holes were made by heavy artillery 


Mexican 





fire; while on the right side may be seen the effects of 


machine gun fire. Needless to say the manager of the 
branch and his assistants had urgent business elsewhere 


while the trouble was going on 


At a tariff hearing in Washington, replying to a question, 
J. Franklin McElwain, of Boston, said that exports were 
“You can 
sell a gold brick in any country; it’s the salesman that 
turns the trick.” 


no criterion of competitive conditions, adding, 


Globe Soap Company, Cincinnati, has declared. first and 
second preferred and special dividends of 1% per cent. 
quarterly, all payable March 15. 

Mr. Edmond C. Wideman, a real estate dealer of Wilkes- 
barre, Pa., is organizing a company to manufacture and 
sell a soap dispenser which he has patented. 


A soap company was organized recently in New Ken- 
sington, Pa., at 1120 Victoria avenue, with a capitalization 
of $1,000. D. S. Willyard is president and géneral man- 
ager; John A. Wareham, vice-president; Harry A. Ka- 
nouff, secretary, and C, E. The com- 
pany will manufacture toilet and laundry, soft and liquid 


Swank, treasurer. 


soaps and washing powders. 


B. J. Johnson Soap Company, of Wisconsin, has rented 
space on the 39th floor of the new Woolworth Building in 
this city for the use of its agent. 
the tallest skyscraper in New York, and is located on 
Broadway opposite the Post Office and City Hall. 


This building is now 





18 THE AMERICAN PERFUMER 


Only $333,900 of the estate of Mr. Benjamin T. Babbitt, 
the soap maker, remains to be distributed among beneficia- 
ries under the will, according to an accounting by his 
daughter, Mrs. Lillia Babbitt Hyde, executrix of his estate, 
filed with the Surrogate in New York County recently. 
Several days ago Frederick E. Hyde, a brother-in-law of 
Mrs. Hyde and a heneficiary, filed a petition with the Sur- 
said he had 
friendly way for a statement, but it was refused. 


rogate for an accounting. He asked in a 
The case 
was put on the calendar for a hearing, but meanwhile Mrs. 
Hyde filed the accounting voluntarily. 


nally was more than $5,000,000 


The estate origi- 


Oklahoma Products Manufacturing Company, Oklahoma 
City, began the operation of its new soap making plant 
last month. Frederick Klein is superintendent of the 
works 


An application for permission to engage in charity work 
was received by the New York State Board of Charities 
recently from the White Cross League, a corporation which 
makes soap and toilet articles in Illinois. The corporation 
pays dividends to stockholders. The charity work, accord- 
ing to the application, is to be taken up as a side line, and 
is meant to afford a means of spending part of the com- 
pany’s accrued profits. Decision on the application was 
reserved, the opinion of several of the commissioners being 
that the New York State law will not permit a commercial 
corporation to engage in charity. Pending a decision the 
petitioning corporation was ordered to close a free tuber- 
culosis clinic and dispensary which it had opened in West 
Twenty-third street. 


On February 11 two judgments against Hans Triest and 
Carl J. Schramme, jointly and severally and as surviving 
partners in the old firm of H. Marquardt & Co., commis- 
sion merchants, New York City, were filed with the Kings 
County Clerk in Brooklyn. These judgments, for $30,- 
453.15 and $30,453.11, respectively, were obtained by Mar- 
garita Montini de Tremari, as executrix of the estate of 
Don Pedro Tremari, curer of and operator in Mexican 
vanilla beans, of Papantla, Vera Cruz, Mexico, who died 
July 12, 1912. The cases were tried before Justice Crane 
in the Supreme Court. John A. Griffin, New York City, 
and American representative of the Tremari interests, tes- 
tified. The suits were based upon two promissory notes 
given by the old Marquardt firm to cover indebtedness in- 
curred in the purchase of vanilla beans from the Tremari 
interests. Prior to Don Pedro Tremari’s death, these notes 
went to protest. Later some collateral security consisting 
chiefly of stocks, which had been placed with banks in 
Papantla by the old Marquardt firm, was sold in partial 
settlement of the obligation. The. judgments are for 
the balance due on the notes. About a year ago the old 
firm of H. Marquardt & Co. was dissolved and the present 
corporation was formed to succeed it. 


The Arabol Manufacturing Company, of 100 William 
street, New York, are specializers in adhesives, pastes, 
gums, glues, sizings, starches and related products. Their 
tinnol is made for use on tin, to make the labels stick and 
keep them in good condition, free from rust spots. For 


use on tinfoil they make another special preparation called 
aluminum paste. 


Mr. Ben Elson, of Elson & Brewer, Inc., who is away 
on a western and Canadian trip, will return to New York 
in time for the 


convention of the Manufacturing Per- 


fumers’ Association to be held next month, 


announce the estab- 
Ill., under the 
management of Mr. Charles F. Jegen, who for the last 
eighteen years has been perfumery buyer for Marshall 
Field & Co. The branch is located at 208 North Fifth 
avenue and Mr. Jegen, who stands high in the perfumery 
industry in his part of the country will be prepared to 
give careful and prompt 
upon him 


Elson & Brewer, Inc., of this city, 
lishment of a western branch in Chicago, 


attention to all demands made 
The branch will carry in stock the entire line 
of products of Tombarel Fréres, Grasse, France, and of 
the Société Rhone, for which 


are the American representatives, 


Chimique des Usines du 


Elson & Brewer, Inc., 


Imperial Metal Manufacturing Company, Mr. Carl Bo- 
meisler, proprietor, found its quarters in the Harlem sec- 
tion of New York City too small for its constantly 
increasing business and recently moved to 81-83-85 Suns- 
wick street, across the river in the Borough of Queens. The 
office and works are located in a six-story building, which 
has permitted needed enlargements to be made in the 
The gold-plating department in par- 
ticular now has a greatly increased capacity and is pro- 
nounced by persons who have seen it to be one of the finest 
of the kind in the country. 


various departments. 


On our front cover this month and in several coming is- 
sues our readers will notice some attractive labels of the 
Arthur Chemical Company, manufacturing chemists and 
perfumers, of New Haven, Conn., the same being used to 
illustrate the artistic work turned out in the way of de- 
signing, embossing and lithographing by the Buedingen 
tox & Label Company, of Rochester, N. Y. These at- 
tractive labels not only give a good idea of the products 
of the Buedingen establishment, but they furnish infor- 
mation regarding the specially designed labels which the 
Arthur concern uses for special packages carrying its pri- 
vate brands of perfumery, toilet preparations, etc. 


Mr. Samuel Smith, soap manufacturer, of Mamaroneck, 
N. Y., is defending a law suit begun by his neighbors to 
have his plant suppressed as a public nuisance. Justice 
Tompkins, in the Supreme Court, has denied a motion 
for a jury trial. Mrs. Clara A. M. Greer and others are 
the complainants. 


The Milwaukee Leader reports that George Russ, a 
metal polisher, of Beloit, Wis., has invented a new kind 
of soap and that a company will be formed to manufac- 
ture the article. 


Lautz Bros. & Company, Buffalo, N. Y., sustained dam- 
age of $75,000, by an explosion and fire in its glycerine 
plant on February 14. The firemen were able to keep 
the flames from spreading to the other buildings in the 


big soap establishment. 


Citizens of Ocala, Fla., are preparing plans to estab 
lish a soap factory in that place. 
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Mr. P. R. Dreyer, of Ungerer & Company, New York, 
who recently made a business trip throughout the middle 
west, is now visiting the trade in the eastern states. 


\nnouncement is made that after fourteen years of 
pleasant business relations the house of E. Sachsse & Co., 
Leipzig, Germany, will no longer be represented in this 
city by Magnus, Mabee & Reynard. 


Magnus, Mabee & Reynard, of 257 Pearl street, this city, 
announce that they have made arrangements to take the 
agency here for the well-known house of Anton Deppe 
Sohne, of Hamburg, Germany, and will carry a full line of 
essential oils, synthetics and chemicals manufactured by 
that establishment. 


Mr. F. H. Galbraith, for ten years buyer for chemicals 
and chemical oils for the Meyer Bros’, Drug Company, 
St. Louis, Mo., and who recently went to the Minneapolis 
Drug Company, was the recipient of a farewell dinner 
from his employers and associates, all of whom greatly 
regretted the change. The menu, which formed an inter- 
esting exhibit, was headed with skulls and crossbones, and 
bore the legend, “Galbraith’s The menu fol- 
lows, the real articles being interpreted in parentheses for 
the benefit of those who were not present to enjoy the 
festivities and partake of the feast: 


MENU 
Mybro Phenol Cocktail (Martini) 


Demise.” 


Leech Cocktail (Oyster Cocktail) 
Reeds of Dragons Blood Mothine Marbles 

(Celery) ; (Olives) 

Nux Vomica Buttons (Salted Almonds) 
Carbo Cresol 
(Tomato Bouillon) 
Os Sepiae (White Fish) 
Colocynth Apple (Boiled Potato) 


Chippeigh—University Style 
(Spring Chicken) 

Juniper Berries 
in au 


Sliced Squill 


Cream of Cod Liver Oil 
(French Peas in Cream) 


Phosphorus Paste 
(Sliced Potatoes au Gratin) 
Iceland Moss—F ly Shake Dressing 

(Imported Endive—French Dressing) 


Soluble Sulphur—Niagara 
(Ice Cream) 
Fluidextract Ipecac Red Diamond Asafoetida 
(Coffee) (Roquefort Cheese) 
Caustic Pencils 
(Cigarettes ) 


Mr. L. J. Zollinger is now perfumer for Marshall Field 
& Co., Chicago, Ill. Until recently he was assistant in 
the same department. 


The Procter & Gamble Company, in a circular to 1,000 
employees who are taking advantage of the profit-sharing 


plan, announces that the rate of dividend on the prefit- 
sharing stock will be advanced in line with that on the 
stock of the company held by the public. Employees of 
the company are permitted to acquire this profit-sharing 
At the last 
profit-sharing period dividends to the amount of $72,000 
were paid on the stock. The new rate, which goes into 
effect this year, provides that employees holding stock 


stock to the amount of one year’s salary. 


certificates for from one to ten years-will receive dividends 
of 16 per cent., an increase of 4 per cent. from the old 
rate. Profit-sharing certificates held from ten to twenty 
years will receive dividends of 20 per cent. a year, and 
profit-sharing stock held longer than twenty years will 
Stock held by 
employees under this profit-sharing plan, upon which the 
new rates will be paid, aggregates more than $1,250,000, 
on which dividends amounting to $1,000,000 have been 
paid in the last twenty years. 


receive dividends of 24 per cent. a year. 


Mr. George Hall, of the United Perfume Company, 
auxiliary of the United Drug Company, Boston, Mass., 
is contributing an interesting series of articles to Rexall 
Ad-Vantages, his subject being “Perfumes; Their History 
and Merchandising Possibilities.” No. 2 of the series is 
devoted largely to facts about the cultivation of flowers 
in southern France and to the industry which transforms 
them into material for the manufacture of perfumes. Five 
illustrations accompany this article. One shows the still 
room in a flower factory in Grasse, and another portrays 
the gathering of violets in the south of France during the 
month of January. A perfume raw material manufac- 
turing seen in another illustration, and 
there are views of a corner in a jasmine garden and of 


the gathering of tuberoses near the Mediterranean coast. 


laboratory is 


Putney, Twombly & Putney, attorneys of this city, 
acting for H. & G. Klotz & Co., have begun injunction 
suits in the Federal courts to protect their rights in the 
Pinaud trade-mark Eau de Quinine. One of the actions 
was heard in the United States District Court in Western 
Pennsylvania, and a preliminary injunction was granted 
on January 17 restraining Zola Makrauer and the Mak- 
rauer Barbers’ Supply Company from using the name in 
any way on labels, or otherwise, alone or in combination 
with any other words. The injunction order covers pack- 
ages, bottles, labels, etc, or selling goods in any way 
that would cause the public to believe the same had been 
manufactured by the plaintiffs. The defendant is required 
to give a bond in $500 pending the trial of the action and 
a decision as to whether the injunction shall be made 
permanent. 


Whitall Tatum Company, of New York and other cities, 
calls attention to its advertisement on another page in this 
issue regarding the Phenix Emulsifiers, for which special 
advantages are claimed by the manufacturers. Those 
interested in this subject should read the advertisement 
and write to the Whitall Tatum Company for such fur- 
ther information as they may require. 


PRICE LIST RECEIVED. 


E. Sacusse & Co.,, Leipzig, Germany.—February price 
list of essential oils and essences, synthetic perfumes, 
flower oils, compound perfumes for soaps, colors, extracts, 
etc. 
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NEW CORPORATIONS. 

B. J. Johnson Soap Company, Milwaukee, Wis., a Wis- 
and toilet 
taken a 


corporation, dealing in articles, 
$1,000,000 


Illinois 


consin soap 


with capitalization, has charter in 


Duchess-Lulu Company, capital $2,000, to manufacture 
and sell toilet 
formed in Grand Rapids, Mich. 


been 
Lulu Bradshaw, Campbell 
Foote and J. Andrew Gerber. 


face creams and preparations, has 
Bradshaw, Francis E. 
No-Scent 


to manufacture 


Manufacturing Company, Somerville, Mass., 
toilet. goods, with $25,000 capitalization, 
has been incorporated by W. V. Hyde, of Somerville; 
C. W. Jacobs, of West Somerville, and B. F. Borhek, of 
Cambridge, Mass 

Toilet S, ecialties Corporation, of Brooklyn, N. Y., to 
manufacture toilet preparations, $50,000 capitalization, has 
been incorporated by J. C. Cahill, F. E. Brady and E. A. 
Hannan, 534 East New York City. 

Standard Houston, Tex., $5,000 
capital stock, has been incorporated by Arthur F. Stubbs, 
Brock and Henry C. Burt. 


17th street, 
Chemical Company, 
Edward ( 
C., $50,000 cap- 
L. Tilley, M. H. 


Ticomo Chemical Company, Durham, N. 
ital stock, has been incorporated by L. 
Coley and S. W. Melze. 

Mutual Drug Company, Worcester, Mass., $300,000 cap- 
P. Nickells, H. L. 
Sheehan, all of Worcester. 


italization, has been incorporated by S. 
Green and J. W 
with 
$25,000 capital stock, has been incorporated by A. Walker, 
Boston; M. S. Walker and A. Walker, of Providence, R. I. 

Ice Cream Manufacturers’ 


American Tea & Coffee Company, Boston, Mass., 


Flavoring Extract Associa- 


tion, Chicago, Ill, has been incorporated to manufacture 
chemicals, with a capitalization of $100,000, by B. B. Dun- 
can, F. C. Wiggins and R. A. Hunter, of Chicago. 
Andrew Jergens Company, Cincinnati, has been incor- 
porated under the Ohio law to manufacture and sell soaps, 
flavoring extracts, perfumery, etc., 
with $1,250,000 capital, by Andrew Jergens, Jr., Frank C. 
\dams, Marvin C. Geilfus, Oscar G. Leyman and Au- 
gustus J. R. Muller 
Closure Co. Inc., 
been 
and other receptacles, with $10,000 capital, by 
Zinsser, Zinsser, Jr., and Alfred 


Hastings-on-the-Hudson 


oils, candles, chemicals, 


Hygieni Hastings-on-the-Hudson 


nm. ¥., I 


for bottles 


incorporated to make caps and closures 
Frederick G \ugust 
Higgins, all of 

Sterling Soap Co., Indianapolis, Ind., has been incorpo- 


rated to manufacture and sell soap and cleaners, with 
$5,000 capital stock, the directors being Robert B. 
rott, Worley T. Griffith and Marie E. Neville. 

New York Oil and Manhattan Borough, 
New York City, has been incorporated to manufacture 


lubricators and soaps, with $60,000 capital stock, by George 


Par- 


Grease Co 


T. Roberts, Garfield Carson and George G. Francis, of 
470 Throop avenue, Brooklyn, N. Y. 

Rolling Tooth Brush Co., 
tered with $25,000 capital 


Elizabeth C, 


Boston, Mass., has been char- 
stock, by Arthur C, 
Farley and Daniel B. Ruggles. 


Farley, 


has been chartered in New 
drugs and chemicals, with 


A. A. Blish, B. H. Clark and 


American Barium Co., Inc., 
Jersey to manufacture oils, 
$25,000 capital stock, by I 
J. H. Post, of Jersey City. 

Southern Extract & Spice Co., Williamston, S. C., has 
been incorporated with $4,000 capital stock, by M. C, 
Mahaffey, D. L. Donald and others. 


IN MEMORIAM FOR DEPARTED FRIENDS. 


CuHaArLes H. Green, in charge of perfumery and soaps 
for H. K. Wampole & Co., Perth, Ont., March, 1906. 

WituiiAM B. Riker, perfumery, New York, March, 1906, 

James Baker Wi..iAMs, founder of J. B. Williams & 
Co., Glastonbury, Conn., March, 1907. 

James A. Kirk, president of J. S. Kirk & Co., soaps, 
Chicago, Ill., March, 1907. 
toilet 


Dr. IsraEL Lyon, 


March, 1907. 
Freperic A. Guitp, in charge of making toilet prepara- 
tions and perfumes, Colgate & Co., March, 1909. 


supplies, Englewood, N. J, 


Cuartes Noe, Layman, of Wright, Layman & Umney, 
essential oils, London, England, March, 1910. 

Henry C. Fox, of H. C. Fox & Sons, glass bottles, Phil- 
adelphia, 1910. 

Georce N. Otcott, son of George M. Olcott, Dodge & 
Olcott Co., New York, March, 1912. 

Greorce F. Woop.ey, Jr., Woodley Soap Manufacturing 
Company, Boston, Mass., March, 1912. 

Major CHARLES WHITEWAY 
land, March, 1912 


HAZELHURST, soaps, Eng- 


Freeman B. Shedd, of Lowell, Mass. 


Shedd, an old 
man of Lowell, Mass., 


Mr. Freeman B. resident and business 
died at Miami, Florida, on March 
11. He was born in 1844 and served with honor in the 
Civil War. 


and soon afterward turned his attention to cologne. He 


After the war he entered Staniels’ drug store 


began the manufacture of cologne and soon worked up a 
thriving trade. The business outgrew the drug store and 
a four-story building on the adjoining lot in Middlesex 
street was erected and devoted solely to the manufacture 
Mr. Shedd and the late Mr. Hoyt were 
prominently identified with Mr. Staniels in the advance 
ment of the business and following the proprietor’s death, 
formed a partnership as Hoyt & Shedd. In 1877 Hoyt 
& Shedd’s German cologne had become so high in popular 


of the cologne. 


the drug business was 
clerks and the attention of 
the two partners was given entirely to its manufacture. 
In 1884, larger quarters demanded and _ the 
building at Church and George streets was erected, where 
it is still conducted. Mr. Hoyt’s death in 1887 left Mr. 
Shedd the sole proprietor of the business which now enm- 


favor throughout the world that 
given over to the two head 


were again 


braces several other products. 
Mr. Shedd was noted for his public spirit and philanm 
and a daughter survive him, 


thropies. A widow 


Obituary Notes. 
Mrs. Evelyn Maynard Dalley, Dalley, 
retired, of Lazell, Dalley & Co., perfumers, died February 
24, at her home, 9 East Sixty-ninth street, New York. 
Mr. John R. Harden, Tranmere, for more than twenty 
with Ltd., Port Sunlight, Eng., died 
recently at the age of fifty-two. 
Mr. Geo. Whitworth Mason, head of 
Ltd., chemical 
Gomersal (Yorks), Eng., died February 28. 


wife of Henry 


years Lever Bros., 
Mason & Sons, 
Butts Mill, 


He had held 


soap and manufacturers, 
a number of public offices 

Mr. George Harties, seventy-two years old, whose death 
is reported, was one of the founders of the soap works 
of Gossage & Co., Widnes, England. 
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BOOK REVIEWS. 


rTADRESSBUCH DER CHEMISCHEN INDUSTRIE.—This is 

comprehensive list of names and addresses of manu- 
facturers and dealers of chemical products the worid over. 
Section ] 


list of chemicals and the addresses of the principal sup- 


It is arranged in three sections. deals with the 


plier Section II gives a list of raw materials and the 
addresses of the principal suppliers. Section III wives a 
list of machines and apparatus for the chemical industry, 
and the addresses of the principal suppliers. Part 2 of 
kinds It is 


inches and contains 1,060 pages. 


Section II[l is a list of accessories of all 
614 inches x 914 

PRACTICAL FLAVORING Extract MAker, by E. J. Kessler: 
—The Spice York. The 


aim of the author is undoubtedly the desire to give to ex- 


Mill Publishing Company, New 


tract manufacturers brief explanations of the methods of 
that will Federal 
He has taken the standards 
laid down in Official Circular No. 
mak« 


manufacturing flavoring extracts meet 
and State food and drug laws. 
19, and shows how to 
extracts to conform thereto. He gives also in brief 
form some of the rough methods for detecting gross adul- 
teration in essential oils. 


which 31 


This book will be of interest because it condenses 


The book comprises 79 pages 
and an index, of pages are devoted to vanilla 
extract 
into handy form facts that are known to the average ex- 
tract manufacturer, and will. be of most use to the begin- 
ner. There has long existed a need for a comprehensive 
work on the subject, and the author of the preseni book 
should be thanked for his modest contribution 


MobernN PerFuMERY. Directions and a collection of recipes 
for the production of all perfumery and cosmetics, with 
regard to the perfumes. Written 
with the colloboration of experts, by H. Mann. Third 


In German; 609 pages 


special artificial 
enlarged and improved edition 

If today artificial perfumes are used in perfumery and 
cosmetics to an extraordinary extent, this can be in large 
measure attributed to the fact that H. Mann, in his “Mod- 
ern Perfumery” has demonstrated the groundlessness of the 
prejudice that still prevailed in trade circles against these 
they 
in the proper light. 


products, and knew how to place the many advantage 
offer—not least in a calculative respect 
Even perfumers of the old school have not been able to 
turn a deaf ear to the weighty reasons on which the use of 


artificial 
} 


perfumes is based, and they have accordingly 


For this purpose, the Mann pub- 
lication has certainly furnished them excellent directive 
service and furnishes it still, to every one who is interested 
in this field, and who desires to keep pace with innovations 


inufacturers of perfume substances work tirelessly 


lin perfecting their products or in the creation of new 
perfumes and fashion likewise demands that the perfumer 


must present new-style articles. Concerning both, the use 


of the one and the production of the other, those interested 
will find Mann 


It is therefore a source of satisfaction that the long since 


reliable information in the publication. 


exhausted second edition has been followed by a third that 
takes the form of an imposing volume of upwards of 609 
page If outwardly, by the mere dimensions of the book, 
we find evidence of an-increase in its contents compared 
with the previous editions, a comparative scrutiny of both 
editions, shows us that the author has been able, in every 


respect Thus 


to adapt his work to the progress made. 


many old recipes have been replaced by new ones; the 
comprehensive tables of perfumes, that found a place in 
the “Schule des (School of 
Modern from the 
under discussion, but in its place, a whole series of new 


. - ” 
Modernen Parfumeurs 


Perfumer) has been omitted edition 
Thus for in- 
stance in the first part of the work, the “Extra Strong 
Handkerchief Perfumes” (pages 97 to 102); “Synthetic oil 
(pages 140 to 142); “Angelica 
160); “On the use of 
sesquiterpeneless essential oils” (pages 115 to 125); 
(pages 204 to 205). 
“Concentrated essences without alcohol,” the recipes have 


chapters and sections has been introduced. 


of bergamot” root oil” 


(pages 159 to terpeneless and 
“Air- 
disinfecting fluid” In the chapter on 
been materially increased, the chapters on “perfume pen- 
cils” and menthol pencils” have been recast and extended. 

In the second part of the work, which is devoted to 
“Cosmetics,” we also note extensively the improving hand 
Menthe” 


headwashes, a 


of the author. Thus a new chapter “Alcohol de 


has been introduced, and under hair and 
section on “Head wash containing tar” (pages 251 to 255), 
have been added. (The recipe, introduced on page 254, for 
“White Tar Soap,” in the opinion of the reviewer does not 
belong there, but should be in the appendix to the book.) A 
whole series of new recipes is encountered in the chapter 
“The Use of 


Beard Powder 


on “Powders.” Also new are the sections 
Sodium Perborate” (pages 387 to 389) and “ 
and Beard Cream” (pages 412 to 413). 

In the “Appendix” a chapter has been added that will 


doubtless interest many. It treats, on the basis of original 


arti- 


experiments, made by the author on “The use of 


” 
soaps 


perfumes for the scenting of cocoanut 
(pages 453-456. ) 
ing Mediums and Additions for Toilet Soaps,” displays, as 
compared with the previous edition, material additions. In 
toilet 


welcomed 


ficial 


The accompanying chapter “Lengthen- 


recipes fo been 
Secret 


an entirely 


the succeeding have 


added that will be 


soaps many 
“Specialties and 
Preparations” also treated in the appendix, is 
new compilation 


The use of the work is greatly facilitated by an exhaus- 


tive alphabetical index, which this time covers lo 
We are convinced that “Modern Perfumery” of the 


pages. 
above 


referred to third edition, will win many friends, the more 


‘so inasmuch as the price is reasonable 


DRUG AND CHEMICAL CLUB. 


At the annual meeting last month of the New York 
Drug and Chemical Club the constitution was amended 
so that members of the board of governors may be re- 
elected, an old provision, requiring an interval of a year 
before re-election, being rescinded. The membership is 
the largest in the club’s history, consisting of 464 resident 
and 252 non-resident members. Eighty new resident mem- 
bers and 26 non-residents were admitted during the year 
The club lost $3,892 on its nances 
ubstantial gain 
rnors were elected to serve ir three 
Walter E. Rowley, of the Na- 

Company; Alfred M. Best; 
Edward A. Lemon; Edward V. Kileen, of George Lueders 
& Co.: Hugo Du Bois, of the Roessler & Hasslacher 
Chemical Company, and Harry Hall, representative of the 
Woodbridge 


\t a subsequent 


hit tf 


restaurant, 
generally show a 
‘The following gov« 
vears: Reginald P. Rowe; 
tional Aniline & Chemicai 


ompany 

board of governors 
elected the following officers: President, Clement E. 
Gardner, of A. K. Gardner & Brothers, Inc.; vice-president, 
Christian Beilstein, secretary of the Dodge & Olcott Com- 
pany; treasurer, Alfred M. Best, president of the Alfred 
M. Best Company; secretary, Carlton O. Pate, of Pate 
& Robb. 


meeting the 
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PATENTS AND TRADE MARKS. | 


Durogen 


10SS3SSF 


Sanctwoey 


lzis¢ 


WOODBURY’S 


Cassa 


69 05 4 . 


learke Schl 6FOuT 


64342 


Oxilite 


66609 


Princess Tokto 


66376 


Litchine 


66913 


ACT 


—ws 


66736 


ji 


£7200 


BATHODOMES 
6T3ISL 


OKO 


Christo 


67763 67II2 67F33 


NOTE TO READERS. 

This department is conducted under the general super- 
vision of a very competent patent and trade mark attorney. 
This report of patents, trade marks, labels and designs 
is compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating to 
the four co-ordinate branches of the essential oil industry, 
viz.: Perfumes, Soap, Flavoring Extracts and Toilet Prep- 
arations. 

The trade marks shown above are described under the 
heading “Trade Marks Applied For,” and are those for 
which registration has been allowed, but not yet issued. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 

PATENT AND TrapeE Mark Dept., 
Perfumer Pub. Co. 80 Maiden Lane, New York. 


PATENTS GRANTED. 
Hatr-Dye 
Filed Oct. 31, 1911 


1,055,355 
France 
167—5.) 
A preparation for dyeing hair consisting of superposed 

solid layers, one of which layers comprises a grease and 

soluble salt of silver and the other layer comprising grease 
and pyrogallic acid, 


Hippolyte Richez, Enghienles-Bains, 
Serial No. 657,740. (C1. 


LABELS REGISTERED. 
16,834.—Title: “Jap Rose.” (For Talcum Powder.)— 
James S. Kirk & Company, Chicago, Ill. Filed January 4, 
1913. 
16,837.—Title: “Natural Blush.” 
of Henry Miner, Incorporated, New York, N. Y. 
October 17, 1912. 


(For Rouge.)—Estate 
Filed 


MEDICUINA 


HUDNUT'‘S. 
G44 ES 


RICKSECKER’S 


2 
6/7/20 L207 


TE: REED 


— 


64097 GHTII 


SOLITAlpg 
6S FIV 


LADIANA 
blbos 


BUFFaag 


67789 


Cnn 


£7489 


‘+ 
6bs¥u 


EXEDERM 
6743 


NECTAR 


69934 67639 


NORA POPULAR SOAP 


67936 £7tes 


PRINTS REGISTERED. 
90,313.—Title: “Wewa.” 
Robert A. Land, Stringer, Miss 


(For Washing-Powders.)— 
Filed January 30, 1913. 


TRADE MARK REGISTERED. 

90,313.—Shampooing-Tablets—Dr, Franz Stohr, G. m 
b. H., Vienna, Austria-Hungary. 

Filed June 13, 1912. Serial No. 64,173. 
cember 17, 1912. 

60,314.—Mouth-Wash Tablets.—Dr. 
b. H., Vienna, Austria-Hungary 

Filed June 13, 1912. Serial No. 64,172. 
cember 17, 1912. 

90,315.—Perfumed Bath-Tablets for Toilet Purposes— 
Dr. Franz Stohr, G. m. b. H., Vienna, Austria-Hungary. 

Filed March 16, 1912. Serial No. 62,195. Published De 
cember 17, 1912. 

90,321 ny ea, Ce ffee, 
Wheat-Flour.—Goldberg, 
Cal. 

Filed October 7, 
July 9, 1912. 

90,341.—Toilet Soaps—The Andrew Jergens Co., Cincit- 
nati, Ohio, and New York, N. Y. 

Filed September 26, 1912. Serial No. 65,999. Published 
December 17, 1912. 

90,350.—Soaps for General Cleaning Purposes.—Albert 
H. Lardusky, Baltimore, Md. 

Filed September 3, 1912. Serial No. 65,558. Published 
December 17, 1912. 

90,378.—Olive-Oil—Richardson Drug Co., Omaha, Neb 

Filed October 24, 1912. Serial No. 66,487. Published 
December 17, 1912. 


Published De 
Franz Stohr, G. m 


Published De 


Flavoring Extracts, and 
& Co., San Francisco, 


59,057. Published 


Spices, 
Bowen 


1911. Serial No. 


Com 
Fi 
cem| 
90 





G, m 
od De 
G. m 
od De 
oses.— 
ingafy. 


ed De 


Ss, 
Nncised, 


blished 
Cincit- 
blished 
-A Ibert 
blished 


1, Neb. 
blished 
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New 


Published De- 


Published 


and Olive-Oil—Vincent P. Dole, Chi- 


Serial No. 60,389. Published 
Marian FE. Gil- 


Serial No. 63,948. Published De- 


Published 


Hilbert & Co. (Inc.), Mil- 


Serial No. 64,487. Published De- 


Preparation.—William Thomas 


Serial No. 65,545. Published 


1912. Serial No. 65,386. Published 


McCandless, Los Angeles, 


Serial No. 66,706. Published 


1912. Serial No. 66,297. Published 


Serial No. 66,700. Published 


Ruff, Highland Park, 


Serial No. 66,566. Published 


Tooth Wash—The Scholtz 


90,384.—Certain Named Toilet Preparations—The Se- 
December 17, 1912. 
Filed March 30, 1912. Serial No. 62,540. Published No- 
N. Y 
%),446.— Metal-Polish.—Kant 
Serial No. 64,302. 
cember 24, 1912. 
December 24, 1912. 
Filed December 1, 1910. Serial No. 53,075. 
port-Ceresin-Fabrik, G. m. b. H., Hamburg, Germany. 
90,518.—Olives 
February 27, 1912 
Filed June 3, 1912. 
George E. Gray, Philadelphia, Pa. 
90,537.—Perfumery.—A. J. 
cember 24, 1912. 
Filed September 3, 1912. 
Louisville, Ky. 
90,554.—Perfumes.—B. W. 
December 24, 1912. 
pany, Reading, Pa. 
90,564.—Antiseptic Solution—Howard W. Morse, Rox- 
December 24, 1912. 
Filed October 26, 1912. Serial No. 66,559. Published 
Skin Affections—Dominick A. Rossomano, Corona, N. Y. 
90,583.—Hain-Tonic.—William 
December 24, 1912. 
Drug 
Filed May 22, 1912. 


cret of Beauty Mfg. Company, Youngstown, Ohio. 
90,426.—Spices and Flavoring Extracts for Foods.—F. E. 
vember 26, 1912. 
~ Filed November 7, 1912. Serial No. 66,751. Published 
York, N. Y. 
90,448.—Soap.—The Kolynos Co., New Haven, Conn. 
90,450.—Soap and Scouring Compound.—Lever Brothers 
December 24, 1912. 
Filed June 15, 1912. Serial No. 64,206. Published De- 
cago, Ill. 
90,530.—Hair Shampoos and Tonics. 
cember 31, 1912. 
Filed February 14, 1912. Serial No. 61,456. 
waukee, Wis. 
90,539.—Pharmaceutical 
December 24, 1912. 
Filed August 23, 
Cal 
90,557.—Skin-Lotion, Eczema-Ointment, Antiseptic Pow- 
Filed October 15, 
bury, Mass. 
90,568.—Bath Powders and a Remedy for the Treatment 
December 24, 1912. 
Filed July 26, 1912. Serial No. 64,944. Published De- 
Mich 
90,589.—Mouth and 
cember 24, 1912. 


Filed August 10, 1912. Serial No. 65,192. Published 
Fowler, New Bedford, Mass. 

%),439.—Soap Paste——Ira Robert Honeywell, New York, 
December 24, 1912. 

Bt-It Polish Co., 

Filed June 21, 1912. 

Filed October 28, 1912. Serial No. 66,573. Published 
Company, Portland, Me., and Cambridge, Mass. 

90,474.—Ceresin and Paraffin—Ernst Schliemann’s Ex- 
cember 24, 1912. 

Filed December 21, 1911. 
lespie. New York, N. Y. 

90,532.—-Ointments and Lotions for the Skin and Hair.— 
December 24, 1912. 

Filed June 29, 1912. 
James, Chicago, IIl. 

90,544.—Cotton-Seed Oil.—Kentucky Refining Company, 
December 31, 1912. 

Filed November 5, 1912. 
ders, Facial Cream, and Hair-Tonic.—Marlborough Com- 
December 24, 1912. 

Filed November 4, 1912. 
of Obesity—Madame Nordica Co., New York, N. Y. 

90,582.—Remedy for the Treatment of Certain Named 
cember 24, 1912. 

Filed October 26, 1912. 
Company, Denver, Col. 

90,599.—Hair Tonic.—-William C. Tomlinson, Butler, Ind. 


Serial No. 63,726. Published De- 


Filed November 18, 1912. Serial No. 66,973. Published 
December 31, 1912. 

a Fluid—Susie Traynham, New York, 
N. Y. 

Filed November 26, 1912. 
December 31, 1912. 

90,602.—Preparation for Treatment of the Skin—V Co., 
Wheeling, W. Va. 

Filed November 21, 1912. Published 
December 31, 1912. 

90,603.—Preparation for Treatment of the Skin.—V. Co., 
Wheeling, W. Va. 

Filed November 21, 1912. 
December 31, 1912. 

90,615.—Disinfectant—Yevelle Company, San Francisco, 
Cal. 

Filed November 6, 1912. 
December 24, 1912. 

90,617.—Dry-Cleaning 
pany, Pittsburgh, Pa. 

Filed November 18, 1912. 
December 31, 1912. 

90,620.—Sachet, Cleansing-Cream, and Face-Powder.— 
The Arthur Chemical Co., New Haven, Conn. 

Filed September 6, 1912. Serial No. 65,594. 
October 29, 1912. 
90,629. — Skin-Disease Remedy. — The 
Laboratory, Ossining, N. Y. 
Filed August 14, 1912. 
November 26, 1912. 

90,635.—Soap.—The 
Ohio. 

Filed December 20, 
January 7, 1913. 

90,641.—T oilet 
Ni, 3 

Filed February 15, 1912. 
August 20, 1912. 

90,654.—Certain Named Toilet 
Park Luzier, Kansas City, Mo. 

Filed April 10, 1912. Serial No. 62,808. 
vember 12, 1912. 


Serial No. 67,137. Published 


Serial No. 67,037. 


Serial No. 67,038. Published 


Serial No. 66,743. Published 
Powder.—Zilene Chemical Com- 


Serial No. 66,954. Published 


Published 
Campho-Sorcin 


Serial No. 65,257. Published 


Globe Soap Company, Cincinnati, 


1909. Serial No. 46,614. Published 


Water.—Richard Hudnur, New York, 


Serial No. 51,480 


Published 
Preparations.—Pattie 
Published No- 


TRADE MARKS APPLIED FOR. 


10,749.—Petty & Schreck, Fort Collins, Col. (Filed July 
24, 1905. Claims use since January 10, 1905.)—fair-Tonic. 

56,140.—The Wilcox Co., Inc., Providence, R. I. (Filed 
May 3, 1911. Claims use since January, 1904. )—Disinfect- 
ant, Antiseptic, Mouth-Wash, Cold-Cream, Tooth Paste, 
etc. 

61,120—Maxim Niven, Rochester, N. Y. (Filed Janu- 
ary 29, 1912. Claims use since July 5, 1911.)—Antiseptics, 
Depilatories, Perfumes, Scented Oils, Skin-Creams, etc. 

61,485.—Richard Hudnut, New York, N. Y. (Filed Feb- 
ruary 15, 1912. Under ten-year proviso. Claims use since 
about the year 1889.)—Perfumes, Sachet-Powder, Toilet 
Water,. Cologne-Waters, Smelling-Salts, Toilet and Face 
Powders, Liquid and Dry Talcum Powder and Rice Pow- 
der, Cold-Cream and Toilet Creams, Toilet Cerate, Al- 
mond Meal, Benzoin, Milk of Cucumber, Camphor-Ice, 
Mutton-Tallow, Cocoa-Butter, Toilet Lotions, and Bay 
Rum, Bath-Powder, WHair-Dressing Depilatories, Hair- 
Tonic, Alkenna Powder, Shampoo Preparations, Tooth- 
Powder, Tooth-Paste, Tooth-Washes, Nail-Polish, Nail- 
Enamel, Pomage-Rouge, Cuticle-Acid, Eye-Brow-Pencils, 
and Troches for the Breath. 

62,019.—The Theo. Ricksecker Co., New York, N. Y. 
(Filed March 7, 1912. Under ten-year proviso. Claims 
use since 1881.)—Perfumes, Toilet Waters, Sachets, Tooth 
Powders, Talc Powder, Rice Powder, Cold Cream, Dental 
Creams, etc. 

62,158.—Orangewood Co., Worcester, Mass. (Filed 
March 14, 1912. Claims use since about March 9, 1912.)— 
Head-Washes, Hair Invigorators, and Dandruff Remedies. 

63,054.—Sherer-Gillett Co., Chicago, Ill. (Filed April 
22, 1912. Claims use since September, 1911.)—Extracts of 
Lemon, Vanilla, Rose, Almond, Pistachio, Allspice, Anise, 
Celery, Cinnamon, Cloves, Coffee, Ginger, Garlic, Nutmeg, 
Onion, Peppermint, Sassafras, and Wintergreen for Foods. 

(Continued on page 26.) 





THE AMERICAN PERFUMER 


FOREIGN CORRESPONDENCE AND MARKET REPORT 


AUSTRIA. 


Soap CoMBINATION.—Changes are impending in the Aus- 
trian soap industry. The right of working the master 
patent of the hydrogenation process in Austria and Hun- 
gary has been acquired by the firm of Georg Schicht, of 
Aussig, which, by this means, and in consequence of its 
amalgamation with the “Apollo,” Vienna, has attained a 
high preponderance over other soapmakers. These latter 
have been organizing under the auspices of the Oester- 
reichische Landerbank, to form a new share company for 
working a rival process in which the following are re- 
ported to have joined: J. Uiblein & Sohn, Vienna; V. 
Goldberg’s Eidam, Jung-Bunzlau; Ig. Weineck, Stockerau ; 
Juno Seifen & Kerzenfabrik, Steger & Co., Neustadt, 
Vienna, and Franz Vogt, Oderberg. Several other houses 
are expected to go into the company. 


BELGIUM. 


INTERNATIONAL EXHIBITION.—Preparations for the forth- 
coming Ghent World’s Fair are well advanced and it 
appears that everything will be in readiness for the open- 
ing in May. The total superficial area is 325 acres, with 
a strong probability that more space will be required. 


ENGLAND. 


SANTALWoop O1L.—The price of this oil has now been 
practically fixed all round, and may be taken at from 22s. 
to 23s. for wholesale quantities. This price is likely to 
continue for the whole year, as it necessarily depends on 
the results of the Mysore wood auctions, which are now 
known 

VANILLA Beans.—According to recent reports from 
authoritative quarters, the crop of Bourbon vanillas will 
fall short of 500,000 pounds. [French buyers have con- 
sistently been “bears” in this product, but have not so far 
been successful in covering their requirements. Paris buy- 
ers will be forced to come ia soon, when prices are likely 
It is thought that Madagascar holds the key 
situation, since, in spite of the recent damage by 
cyclones, a good crop is practically assured. 

ORANGE UII For Sicilian orange oil agents are now 
asking about 9s. 6d. per pound, and the tendency does not 
look Jamaican pressers have refused large 
orders as the crop has been greatly damaged by cyclonic 
and as Jamaican oil is usually to be ob- 
the Sicilian’ oil, the 
harden the Sicilian 


to advance. 


ot the 


downwards. 


distur] 
tained 


absence T 


ances ; 
at about ls. per pound below 
f much competition may 
prices 

Lemon Oiw.—A slightly easier tone has pervaded this 
market, due to the liquidation of speculative bargains in 
Sicily. however, are only slightly lowered, and 
purchases are only from hand to mouth, It is reported 
that a limited company is being formed to take over the 
business of the important shipper who had speculated so 
heavily for a “bear” market that he was unable to meet 
his engagements 


1 
i 


Prices, 


FRANCE. 


GrAssE.—On account of the destruction of perfume flow- 
ers caused by the Diaspis Pentagona on the Italian Riviera, 
stringent regulations have been adopted in Grasse and 
vicinity to prevent the spread of this dreaded scale-lice. 
These are among the most pernicious insects in existence, 
which, by reason of their vast multiplicity, ruin or destroy 
whole plantations. The regulations provide that from the 
time of their arrival at the perfume factories, or distil- 
leries, and up to the time of their utilization, the flowers 
must be kept in closed bins; and under no pretext must 
they be exposed to the open air. It is also required that 
flowers that develop any signs of infection must not be 
used; but must immediately be destroyed by fire. 


A committee composed of Mr. George Chiris, Mr. Hon- 
oré Cresp, Mayor of Grasse, and Mr. Maubert, has been 
appointed to select a site for the monument to be erected 
to the late Senator Leon Chiris 

Mr. Eugene Thome, brother of Mrs. Leon Chiris, died 
recently in Paris at the age of seventy years, 

Mrs. Anne-Paule Cartier, mother of Mr. Charles Car- 
tier, died recently in Grasse at the age of ninety years, 
Mr. Cartier is general manager of the house of Pilar 
Freres, Grasse. 


GERMANY. 

BARBERS’ SuppLies.—Most German barber shops sell 
perfumes and toilet articles, and engage in the manufacture 
of wigs, switches, etc. The chairs are usually of domestic 
manufacture; hence it would seem that there might be a 
good opportunity for the introduction of ‘American chairs 
and other supplies 

Hair Dyes.—Imperial Health Department has prepared 
regulations governing the sale of hair dyes in Germany. 
The sale of dyes containing colors dangerous to health is 
prohibited. The objectionable coloring substances and 
dyeing materials are those: containing antimony, arsenic, 
barium, lead, cadmium, chromium, copper, quicksilver, 
uranium, zinc, tin, gamboge, coralline, picric acid. Copies 
of the laws and regulations may be obtained from Gsel- 
lius’sche Buchhandlung, Mohrenstrasse 52, Berlin, W.,, 
Germany. 


SPAIN. 


Toirtet ACCESSORIES.—The supplies of perfumes, soaps, 
and powders for barber shops in Seville are at present 
mostly of domestic manufacture, though some are im- 
ported from France. The toilet articles, such as combs 
and bottles, are of Spanish make, while the razors are 
now generally imported from Germany. 

Outve Or..—Under date of February 20, Consul Winans, 
at Seville, revises last month’s report. He says: “Already 
the prospects of a good crop of olives in this year’s har- 
vest have apparently had a material effect upon the prices 
of olive oil in this market, for there has been a marked 
depression. Another reason for the fall in prices of oil is 
given as the need of the producers for ready money and 
the consequent sacrifice of profits. The question of official 
quotations of prices for olive oil is being locally discussed, 
in the hope that such an official bureau or exchange may 
be established, to the advantage of all parties concerned 
in the oil trade. At present the dealers are handicapped 
by the uncertainty of the market prices; but the “official 
quotation” plan, previously tried on several occasions, has 
hitherto proved unsuccessful. 


TURKEY. 


Ouive Or..—Consul General Horton, at Smyrna, says. 
The production of olive oil this year will be one of the 
smallest on record According to reliable forecasts it will 
hardly attain one-fourth of last year’s crop, which was 
an abundant one of 74,000 tuns, making the new crop 
about 20,000 tuns. The crop throughout the producing 
districts is very small, with the exception of. Adramidt and 
\ivaly, which promise to have a fair production. Melessos, 
or Kuluk, district has practically no oil this year. The 
causes of the shortage are natural. The quality of 
the oil this year will be slightly inferior to that of 
the last season. Exports of olive oil from Smyrna to 
the United States during the last four calendar years was 
as follows: 1908, $127,119; 1909, $135,349; 1910, $106,033; 
1911, $68,617. During the three quarters ended Septem 
ber 30, 1912, the exports to the United States amounted to 
$107,399, as against $64,016 in the corresponding period in 
1911. 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(It should be borne in mind by purchasers that the market quotations in this journal are quantity prices. 
For very small orders the prices would be slightly higher.) 


Lemon 
Lemongrass 
Limes, expressed 


distilled 


Almo nd, Bitter 
F. F. 


Artificial 
Sweet True 
Peach-Kernel 
i Crude 
Rectified 
DG. cba Race ee hae ee ea oeee 


Mace, distilled 

Mustard Seed, gen 
artificial 

Mirbane, rect 

Bergamot, 35%-36% 

Birch (Sweet) 

Bois de Rose, Femelle....... 


Neroli, petale 


Nutmeg 


Cajeput 
Camphor 
Caraway 
Cardamom 
Carvol 
Cassia, 


Opoponax 
Orange, bitter 
sweet 

Origanum 
Orris Root, 
75-80%, Technical... , “ ‘“ 
Lead free 
Redistilled 
Cedar, Leaf 

“ Wood 

eee 6.50-14.00 
Ceylon. grees 38 


aie ci cdacuins 


Patchouly 
Pennyroyal 
Peppermint 
Petit Grain, 
= French 


Cinnamon, 
Citronella, 
Citronella, 
Cloves 
Copabia 
Coriander 
Croton 
Cubebs 


Erigeron .. 
Eucalyptus, 


Pimento 


French 


Rosemary, 
, Spanish 


Australian, 70%. Sandalwood, 


Sweet 
Bitter 


Fennel, Sassafras 
Savin 
Spearmint 
Spruce 


\frican 
Bourbon 
Turkish 


Geranium, 


Ginger 
Gingergrass Manian 
—" Thyme, red 


Hemlock white 

Juniper Berries, twice rect.. 

Kananga, Java 

Lavender. English 
Cultivated 


a ‘se an, Wormwood 


Bourbon 


Vetivert, 
" Indian 


Wintergreen, 


(Spike) Ylang- Ylang 


THE DOMESTIC MARKET. 
have been several changes since our last report. 
There advance in oils of 
Citronella (Ceylon) and linaloe; 
mustard, artificial, sassafras, 
artificial, 


There 


was an anise, cardamom, 
lemon, 


and 


while geranium, 
artificial and natural, 
have eased off a little. 
are no definite reports about the Bulgarian otto 
of rose yet, but as the war is nearing an end there will 
probably be sufficient labor to handle the crop. It seems 
that the day of $5 otto is gone for good, for the produc- 
tion of oil has not increased, although there is a much 
larger acreage at the present time than during recent 
It is reliably reported that the plants are suffering 
an insect blight, which has defied successful treat- 


wintergreen, 
T he re 


years. 
from 


EEE AR ee hee 


Saat ieel 12.00-17.00 


artificial .... 


concrete. 
absolute. . 


South American. 


East India...... §.25-5.50 
. West India. 


artificial... 


artificial 
genuine 


BEANS. 


Tonka Beans, Angostura.... 


now 


ShSs Se 


Vanilla Beans, Mexican..... 
_ . Cae. 
Bourbon 


Tahiti 


SUNDRIES. 
Ambergris, black (oz. ) 
* gray 
Civet, horns 
Chalk, precipitated... 
Cologne Spirit 
Cumarin 


“ ‘ 


ho OO) 


“ “c 


Heliotropine 
| SE a ne Ee ae 
Musk, Cab., pods 
sy “" grain 
Tonquin, pods... 
“_ grains.. 
Artificial, per lb 
Orris Root, Florentine, whole 14 
Orris Root, ehenatne and 
granulated ....... Sears 18 
Tale, Italian (ton) 32.00-35.00 
: French 25.00-30.00 
Domestic * 15.00-25.00 
Terpineol 35-45 
Thymol 
Vanillin 


«oe COR) 3.5 . 
- (02.)28.50- “ 13.75-15.00 
“ 21.00-24.00 

1.50-3.00 


“ 


SOAP MATERIALS. 
1.60 Cocoanut oil, Cochin, 104@10%c.; 
30 Ceylon, 10@10%c. 
65 Cottonseed oil, 
1.40 40c.; 
5.25 Grease, 


50 5y44@6\c.; 


3.80 
1.10 
1.30 


7.00 


3844@ 


crude, tanks, 
winter yellow, 64%4@7c. 
brown, 54@5%c.; 
white, 634(@7c. 
denatured, 90c. 
foots, prime, 8c. 


yellow, 


Olive oil, 
Olive oil, 
Palm oil, 
64,@6%Kc. 
Peanut, 63 


Lagos, 7%c.; red, prime, 


4(@7! 


Rosin, water white, $8.60 


Soya Bean oil, 574@6c. 


Tallow, city, 64@6%c. 


(hhd.). 


borax, 3Y4@4c. ; caustic 
basis of 60 p. C., $1.65. 


Chemicals, 
soda, 80 p. c. 


ment; but the 


agriculturists of Bulgaria will be 


able to cope with this situation before long. 


expert 


BEANS. 


and al. 
though there has been free selling, prices have been main- 
tained. The French Syndicate operating in Bourbon beans 
still controls the Manufacturers are 
now compelled to buy for manufacturing needs, so there is 
every likelihood that those who wait any longer will be 
sorry. 

The Government’s for the imports of vanilla 
beans for the seven months ending January 31, 1913, is 
559,128 lbs., valued at $1,472,320. 


The markets are even firmer than last month, 


foreign situation. 


report 
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TRADE MARKS APPLIED FOR. 
(Continued from page 23.) 


63,055.—Sherer-Gillett Co., Chicago, Ill. (Filed April 
22, 1912. Claims use since 1905.)—Extracts of Lemon, Va- 
nilla, Rose, Almond, Pistachio, Allspice, Anise, Celery, 
Cinnamon; Cloves, Coffee, Ginger, Garlic, Nutmeg, Onion, 
Peppermint, Sassafras, and Wintergreen for Foods. 

63,243.—Highland Pharmaceutical Co., Rochester, N. Y. 
(Filed May 1, 1912. Claims use since March 1, 1912.) 
Ointment, Face Cream, Massage Cream, Manicure Pasie, 
Bath Tablets, and Foot Powder. 

64,097.—Ernste Mfg. Co., Iowa City, Iowa. (Filed June 
10, 1912. Claims use since April 18, 1912.)—Toilet Prepa- 
rations, namely: Cream of Lemons, Almond Cream, Cu 
cumber Cream, Bay-Hazel Cream, Pine Tar Siampoo, 
Camphorated Cream, Cold Cream, Face Powder, and Foot 
Powder. 

64,733.—Felix Uhry, Chicago, Ill. (Filed July 15, 1912. 
Claims use since February 1, 1911.)—Complexion Cream, 
Face Cream, and Cold Cream, Complexion and Face Pow 
der, Toilet Water and Hair Tonic. 

64,819—The Andrew Jergens Co., Cincinnati, Ohio. 
(Filed July 19, 1912. Comprising the word “Woodbury’s” 
and the portrait of John H. Woodbury, deceased. Claims 
use since January 1, 1891.)—Facial Cream, Dental Cream, 
Tooth Powder, Facial Powder, and Toilet Powder. 

65,047.—Herman Harris, Hartford, Conn. (Viled Au- 
gust 1, 1912. Claims use since on or about the month of 
April, 1909.)—A Liquid Cleaning Compound for Painted, 
Varnished, Enameled, and Polished Surfaces, Exclusive 
of Metal 

65,133.—The Minnesota Pharm. Mfg. Co., St. Paul, Minn. 
(Filed August 7, 1912. Claims use since June 1, 1912.) 
Foot Powder and Tablets. 

65,874.—The Morey Merc. Co., Denver, Col. (Tiled 
September 20, 1912. Claims use since January, 1902.)— 
Olive Oil, etc. 

66.097.—The Pacific Commercial Co., San Francisco. Cal. 
(Filed October 2, 1912. Claims use since July 1, 1912.) 
Flavoring Extracts, etc 

66,342.—Ernst Schliemann’s Fabrik, 


Export Ceresin 


Gesellschaft mit Beschrankter Haftung, Hamburg, Ger- 


many. (Filed October 18, 1912. Under ten-year proviso. 
Claims use since September 1, 1892.)—Ceresin and Paraffin. 

66,376.—Walter C. Cunningham, Denver, Col. (Filed 
October 19, 1912. Claims use since September 25, 1912.)— 
Preparation for Removing Wrinkles. 

66,551.—E. B. Estes & Sons, New York, N. Y. 
October 26, 1912. Claims use since August 1, 
Metal Polishing Powder. 

66,571.—G. Agnel Co., Inc., New York, N. Y. (Filed 
October 28, 1912. No claim being made for the printed 
words and letters appearing thereon. Claims use since 
October 3, 1912.)—Face Powders, Perfumes, and Toilet 
Waters 

66,584.—William A. Bartlett, Aurora, Ill. (Filed Octo- 
ber 28, 1912. Claims use since September 1, 1912.)—Face 
Cream 

66,601.—Mansel 


(Filed 
1912.) 


Co., New York, N. Y. 
(Filed October 29, 1912. Claims use since January 1, 
1912.)\—Cold Cream, Scalp Salve, Wrinkle Eradicator, 
Face Bleach, Strawberry Face Cream, Face Powder, Hair 
Tonic, Foot Ease, and Tooth Paste. 

66,602.—The Kleenser Co., Fostoria, Ohio. (Filed Oc- 
tober 29, 1912. Claims use since August 1, 1912.)—Wash- 
ing Powder. 

66,609.—Earl Curtis, Boston, Mass. (Filed October 29, 
1912. Claims use since October 24, 1912.)—Nail Polish. 

66,736.—J. M. Davis, Statesville, N. C. (Filed Novem- 
ber 6, 1912. Claims use since about the Ist of July, 1912.) 
—Hair Tonics. 

66,813.—The Laboratory Products Co., St. Louis, Mo. 
(Filed November 12, 1912. Claims use since May 1, 1911.) 
—A Liquid Preparation for Relieving all Kinds of Itch, 
and Skin Diseases. 

66,938.—John A. Harriss, New York, N. Y. (Filed No- 
vember 16, 1912. Claims use since about November 14, 
1912.)—A Complexion Tint 

67,040.—Zauder Bros., New York, N. Y. (Filed No- 
vember 21, 1912. Claims use since August 15, 1912.)— 


Chemical 


Face Powder, Cold Cream, Grease Paint; Spirit Gur 
Rouge, Hair Dressing, etc. 

67,200.—Henry Horner & Co., Chicago, Ill. (Filed De 
cember 2, 1912. Claims use since January, 1895.)—Flav 
oring Extracts for Foods, Olive Oil, etc. 

67,356—H. Bronnley & Co., Ltd., London. England 
(Filed December 11, 1912. Claims use since September 
1912.)—Perfumed Soap. 

67,446.—The Heekin Spice Co., Cincinnati, Ohio. (Filed 
December 14, 1912. Claims use since the year 1880.) 
Flavoring Extracts, etc. 

67,483.—The Antikamnia Chem. Co., St. Louis, M@ 
(Filed December 18, 1912. Claims use since April 
1910.) —A Salve for Chapped Skin, Facial Blemishes, et 

67,489.—Citro Chem. Co., Maywood, N. J. (Filed D 
cember 19, 1912. Claims use since January 29, 1912.) 
A Toilet Preparation Intended to be Added to the Bath. 

67,763.—Christo Mfg. Co., Richmond, Va. (Filed Janu 
ary 7, 1913. Claims use since January 1, 1907.)—Flavor 
ing Extracts for Non-Alcoholic Beverages, etc. 

67,789.—Robinson Bros., New York, N. Y. (Filed Jan 
uary 8, 1913. Claims use since April, 1896.)—Ammoni 
Water. 

67,832.- New York, N. Y. 


use 


Aspegren & Co., 
uary li, 1913. Claims 
Cotton-Seed Oil. 

67,833.—Aspegren & Co., New York, N. Y. (Filed Jan 
uary 11, 1913. Claims November 11, 1911.) 
Cotton-Seed Oil. 

67,834.—Aspegren & Co., New York, N. Y. (Filed Jan 
uary 11, 1913. Claims use since October 11, 1911.)—Coft 
ton-Seed Oil. 

67,836.—Aspegren & Co., 
uary 11, 1913. 
ton-Seed Oil. 

67,839.—Chemical Mfg. Co., Chicago, Ill. (Filed Janu 
ary 11, 1913. Claims use since August 1, 1911.)—Metd 
Polish. 

67,865.—Colgate & Co., Jersey Citv, N. J. 
ary 13, 1913. Under ten-year proviso. 
October, 1877.) —Soap. 

68,328.—Joseph Petrocelli & Co, 
(Filed February 5, 1913. Claims 
1910.)—Olive Oil. 


(Filed Jan 


since February 12, 1912.) 


use since 


New York, N. Y. (Filed Ja 
Claims use since February 12, 1912.)—Cot 


(Filed Jan 
Claims use sind 
New 

since 


York, N. 
Dezember 


use 


Registered Trade Mark for Soap. 


For soap and lubricating greases, the Trade Mark Reco 
reports the registration of Speedway, No. 33,521, registere 
January 2, 1913, by the Red “C” Oil Manufacturing Co 

,altimore, Md. 


Customs Court Decision on Talc. 


Treasury Decision 33169 gives the text of the dec 
sion of the United States Court of Customs Appea 
regarding the importation of talc by the America 
Lava Co. The lower findings are sustained. The cow 
rules that there are two varieties of talc, one crystalli 
and the other massive, and that commercially they a 
different articles with different uses. As the tariff a 
provides for French chalk and not for talc and mang 
facturers thereof, and as French chalk is a distiné 
kind of tale suitable for uses for which the crystallin 
varieties are not fitted, it is held that the importatia 
eannot be classified either eo nomine or by similitud 
as French chalk. The goods are held to be dutiab 
at 20 per cent. ad valorem as articles partly man 
factured and not provided for. The tale in dispuf 
had been sawed into blocks. 


Drawback on Perfumery Is Extended. 


Treasury Decision 33083, January 13, extends the depa 
ment’s regulations of April 29, 1912, providing for 
allowance of drawback on perfumery manufactured by # 
Andrew Jergens Co., of Cincinnati, with the use of d 
mestic tax-paid alcohol, to cover additional odors 
grades of perfumery manufactured by the same firm wi 
the use of domestic tax-paid alcohol. 








